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Continental Denies Story 


Of $2,500,000 


To Promote New Light Car 


‘MOTOR INSURANCE | [Detroit Manufacturers Are heated for Steel for 


Angell Says Company Ha 


Bond Issue 


s Ample Cash for Project; 


Will Make Definite Statement on Plans 
In Next Few Days 


Detroit, Sept. 22.—Unau 


thorized stories have been ap- 


Steel Industry Looks for Moderate 


Gain in Automotive Orders Soon 


New Model Production and Some Releases 


Are Being Made; 


HEARING IN VIRGINIA 
POSTPONED TO OCT. xew vork, Sept 
| Daily News from: 


Mills Are Optimistic 


2.—Reports received by Automotive 
il] the steel production centers indicate that 


pearing In various newspapers in this territory regarding) Richmond, Va., Sept. 22. — Post-| the iron and steel industry has not enjoyed as much of an 
the plans of ¢ ontinental Motors for its 1933 activities, One| ponement of the inquiry into aut©-/ increase in fall business as had been hoped. In spite of this 
report which has been given widespread currency is to the| mobile liability and property damage | the steel people refuse to be pessimistic. They believe that 


effect that Continental has negotiated a $2,500,000 through a_| rates, scheduled to start September | |) | scantiness of stocks on hand assure a revival of buying 


trol > He ; ; : a 26 before the State Corporation 
Detroit bank to be used in launching a new line, generally Commission, will be continued at *within the next few months. 
assumed to be in the lowest price bracket. least ten days when the case is Inquiries regarding automotive 


W. R. Angell, 
nental Motors and also of De Vaux- 
Continental assures Automotive 
Daily News that there is no truth 
in the story that his organization 
has arranged a bond issue or will do 


so. Continental has ample cash to} 


carry through its without 
outside assistance. 

The recent appointment of F. L 
Rockeliman as head of the sales de- 
partment of De Vaux-Continental 
lends importance to the report that 
Continental, will enter the low price 
car field. Rockelman from his as- 
sociation with Ford and later with 
Plymouth has had long experience 
in this particular division of the in- 
dustry. 

If Continental enters ‘the low price 
car field the vehicle will be produced 
at its Muskegon plant. This will | 
undoubtedly furnish work for some 
thousands at Muskegon and will also 
increase activity at the Detroit plant 
of the parent company. 


project 


W. R. Angell informs Automotive | 


Daily News that a definite statement 
outlining his company’s plans will 
be made within the next day or two 


CHRYSLER LICENSES 
SALE OF MOUNTINGS 


FOR USE ON FORD “4” 


New York, Sept. 22. — Walter P. 
Chrysler announced yesterday that 
Skinner Motors, Inc., of 
manufacturers specializing in parts | 


for Ford automobiles, has just been | S¢€mger car and truck units of ap- | gram is as follows: 


granted a nonexclusive license to sell 
floating power engine mountings as | 
replacement parts for Ford cars. 
Sales by the licenses are limited to 
parts for replacement purposes only 
and for Ford four-cylinder cars for 
which the Skinner company expects | 
a considerable demand. Chrysler 
Corporation has granted the license 
On a royalty arrangement. 

This is the second license issued 
by the corporation covering use of 
its patented floating power engine 
mountings, designed by Chrysler 
engineers to eliminate vibration, and 
first introduced in Plymouth cars in 
June, 1931. Since then all the cor- 


(Continued on Page 2) 


CONSIDER RECIPROCAL 


GARAGE USE PLAN | 


Milwaukee, Wis., Sept. 
Lewis has been elected president ot 
the Milwaukee Garage Association, 
succeeding Harvey J. Tidmarsh. 
Other officers named are T. W. 
Money. vice-president; William 
Schmidt, secretary and William R. 
Schuett, treasurer. 

The organization is considering a 
plan under which the motorist who 
stores his automobile in a neighbor- | 


Detroit, | 


22.—Ben | 


president of Conti-@———-——_—__—_ —-— 


| 


‘COMMERCIAL CAR 
| SALES IN AUGUST 


Detroit, Sept. 22.—August saies 
| figures for commercial vehicles in 
| thirty-four states and the District 


|of Columbia, continue to show the 
remarkable reversal of seasonal ten- 
| dencies, which was noted some days | 
|} ago in Automotive Daily News. R. L. | 
om & Co, today announced that 

truck sales in thirty-four states at 
the District had totaled 11,048 units, 
| which compares with 10,345 units in 
the same territory in July. Last 





| 


but later returns have turned this | 
| decrease into an increase. In August, 
1931, in this same territory the total 
|registration of motor trucks was 
19,424. 

The gain shown in this 
;commercial vehicle sales 
| amounts to about 6 per cent. If the 
| present ratio holds for returns from 
| the fourteen states still to be heard 

om, the total retail distribution of 
truck units in August will be about 
15,500 units. 
| Automotive Daily News has previ- 
|ously estimated that passenger car 
| Sales in August will run around 
95,800. Adding our estimate of 15,500 
| trucks, we get a total sale of pas- 


latest 


__ (Continued on Page 2 





TAX BURDEN MAY FORCE 
WAUKESHA MOTORS TO MOVE 


Waukesha, Wis., ak 22.— 


| are lessened by 1934, the officials of 
Company will consider moving the plant out of the state, | 
Hor ning, president of the company, told the Kiw anis | 


Harry L. 


DODGE DELIVERIES — 
SHOW SEPT. GAINS 


Detroit, Sept. 22.—Dodge Bros. 
| dealers throughout the country de- 


livered more new Dodge passenger 
cars, Plymouths and Dodge trucks 
at retail during the week ended Sep- 
tember 3 than during any week in 
the last nine, according to A. van- 
| Derzee, general sales manager of 
the corporation. 

The total increase in deliveries of 


ing garage will have the privilege of |all models of cars and trucks by 
parking it in any affiliated garage Dodge dealers for that last week in 


in the city without added cost. 
plan would include 


garages. 


The| August over the previous week was 
downtown | 


(Continued on Page 2) 





TOP JULY MARK 


week, in eighteen states, truck sales | 
were running 5 per cent. below July, | 


report | 


“KEY” EMPLOYEES OF 
WHITE MOTORS WILL | 
GET 15,000 SHARES 


New York, Sept. 


called, it was indicated at the of- 
fices of the commission, due to the | 
fact that all the experience data, | 
which companies had been ordered 
to furnish, is not yet in hand and is 
not expected to be available until 
after October 1. 

The stock and mutual companies 
| writing such lines are reporting | 
|their Virginia experience through | 
| the National Bureau of Casualty and 
Surety Underwriters and the Na-| posit of shares as proposed for a 
tional Association of Mutual Casu-| merger of that company with the 
| alty erent ageserny. | Studebaker Corporation, officers of 


BUS OPERATORS cases sas of Whe Metes feat 
ANNOUNCE PROGRAM 
FOR ANNUAL MEETING: 


Company recommending prompt de- 





jamong key employees who, the 
Studebaker Corporation felt, should 
| be retained in the consolidated com- 
pany. 


Under the 


the terms of merger 


the National Association of Motor 
Bus Operators, which will be held at 
|}the Hotel Congress, Chicago, Sep- 
|tember 29 and 30, is announced by 
the association today. 

The first session will be devoted to 
the business of the association and 
| will be held in the Florentine Room 
at 10 a. m., Thursday, September 29. 
At this meeting the annual reports 
| of the president, secretary, treasurer | “There are outstanding 650,000 | 
)and committee chairmen will be} s.0. of White Moter Company 
heard. Officers for the coming year | stock. of which 40,000 shares were | 


will be elected. | held in the treasury. As a part of | 
Luncheon will be served at 1 p. m. lthis transaction 


closed yesterday at 9% 

The letter states that 
baker offer is contingent upon the 
approval of the deal by three- 
fourths of the White Motor stock, 
but the Studebaker Corporation may 
carry out the plan, at its option, 
upon acceptance of two-thirds of 
the outstanding stock. 

The letter said in part: 


the Stude- 





}the evening. The alternoon PYro- | tion 15.000 


withdrawn from 

- aced i ssession of a com- 
(Continued on Page 2 placed in the possess oe 8 oO 

anneeminiagie ee s » mittee of directors for distribution 

in their absolute discretion among 

a number of key men to whom the 


; See on account of length of serv- 


(Continued on ‘Cage | 2) 


WILLYS-OVERLAND 
UNFILLED ORDERS 


Unless excessive state abil 
the Waukesha Motor | 


*Club in an address. 
| If the company pays the same tax | 
in 1932 that it paid in 1929 it will 
|require all of the profit made on 
20,000 small engines to pay that tax, 
|Mr. Horning said, and pointed out 
|that the company does not manu- 
| facture 20,000 small engines in one 
year. y |for International Harvester Com- 
Mr. Horning said that the officials | pany starts. 

of the company had talked of mov- Willys-Overland has entered the 
ing out of the state before this, but | taxicab production field and is com- 
had dismissed the subject because | pjeting an order for fifty cabs from 
they know that 40 per cent. of the | the Knight Cab Company. 

city’s population is dependent upon Several other automotive plants 


Toledo, Sept. 22.—Willys-Overland 
Company has 
3,000 cars and the present schedule 
of 4,300 workers on 
week may be increased to four. An- 
other increase in employment is ex- 
pected in about two weeks, when 
production of the new light truck 








the industry. He said that the com- | here report an upturn in business. 
pany had spent $18,000,000 in wages, | City Machine and Tool Company 
$2,800,000 in cash dividends, and| has increased production, due to 
$1,500,000 in stock dividends here | some large tool orders and now has 
since 1909. In the last three years,| 300 workers on the three daily 


shifts. Electric Auto-Lite Company 
has been making small gains. 


he said, between $300,000 and $400,- 
000 has been spent on development. 


22.—In a letter | 
to stockholders of the White Motor | 


leach share of White Motor stock is | 


> 25 

New York, Sept. 22.—A tentative | “e be — hanged cor ” - one, — 

Sow th i ti ¢ | in Studebaker 6 per cent. notes and 
a . a awe © one share of Studebaker, which | 


; . : and with the ap- | 
and a banquet is scheduled for 7 in| proval of the Studebaker Corpora- | 
shares of stock were, 
the treasury and| 


directors felt the company was ob- | 


TOTAL 3,000 CARS, 


unfilled orders for} 


a three-day | 


steel buying bring answers register- 
ing some disappointment with pres- 
ent volume, but with definite hope 

of a revival between now and the 
first of the year. There are some 
| bright spots in the general situation. 
| From Detroit comes the report that 
Buick has placed orders for steel 


| sufficient to build 10,000 vehicles. 
| Ford is giving some moderate re- 
leases for the Rouge plant and 


|Chrysler is placing orders for the 
| final quarter of this year. 

The Ford orders for steel are not 
| es heavy as had been hoped. The 
company is gearing production rig- 
idly to demand and its plants had 
on hand enough material to last for 
some time after the reopening. 

Chevrolet is buying moderately, 
with demand for the present models 
far larger than had been expected. 
; Our readers know from statements 
| published in this paper from Alfred 
P. Sloan and H. J. Klingler of 

Chevrolet, that schedules have had 
| to be stepped up at the time of year 
| 


when they usually are dropping. 
This company produced 8,529 cars 
in the first ten days of September, 
| as against 7,688 in the same period 
of August. 
Packard is said to be asking quo- 
; tations on materials for its new 
| lines and Olds is also figuring on 
| raw’ materials for its new offerings. 
The steel industry is looking to 
the automotive business for a mod- 
erate betterment in volume of buy- 
ing during the remaining months of 
this year, 


TOOL ORDERS SHOW 
SLIGHT GAIN IN AUG. 


New York, Sept, 22.—“The National 
Machine Tool Builders’ Association’s 
index of machine tool orders gained 


three points in August, rising to 35.3 
| from 25.3 for July,” says Iron Age. 
“Shipments were larger in August, 
| being represented by the figure 29.9 
against 26.6 for July. 

“There is undoubtedly greater in- 
terest among machinery users in 
prospective purchases, but thus far 
this interest has not been translated 
into much business. Of all of the 
{industrial areas of the country, New 
England appears to be the most 
|promising, chiefly because of the 
rise in textile activity in the section. 
However, machine tool sales even in 
New England have not shown much 
improvement. 

“The Chicago territory contains a 
|number of active prospects. A farm 
equipment manufacturer has quietly 
inquired for a number of tools, a 
new company may engage in the 
manufacture of electric refrigerators 
and air conditioning equipment, and 
an automobile company may spend 
about $65,000 to rebuild some ma- 
chinery. 

“The United States governmen§ 
has asked for bids on about twenty 
machine tools for the Sunnyvale air 
base in California.” 











Uniformity of 
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Experience 


Lacking in Chicago Survey 


Chicago, Sept. 22.—A cross section usher in the biggest early fall and 


of dealer sentiment in Chicago fails 
to bring forth uniformity of experi- 
ence during the first seven months 


of 1932 or similarity of prediction 
for the remainder of the year. There 
are to be found those who agree 
with others on certain points, and 
there is even a preponderance 
among them in the matter of anal- 
ysis of conditions both past and fu- 
ture. 

Most of the dealers, for instance, 
have found the year thus far has 
been a series Of spurts in sales, up 
one month and down the next, and 
that the same condition has applied 
frequently from the day-to-day 
standpoint. By the same token they 
have been rather at a loss to ac- 
count for the spasmodic nature of 
the influx of orders. 

To a considerable extent, factory 
moves have been responsible for up- 
turns in dealer volume where they 
have occurred. It has been evident 
that wherever new model announce- 
ments or price reductions 
made, better sales immediately re- 
sulted. Noticeable instances have 
been in the case of Ford, with its 
new line; Essex with its Terraplane; 
Graham-Paige, with its streamline 
six, and later with sharp price re- 
ductions on all models; Willys-Over- 
land and Reo, with their new mod- 
els, and Auburn, with its drastic 
price cut merchandised through a 
sensational advertising campaign. 
All of these factory planned strokes 
have come within the past few 
months and have served notably to 
stimulate sagging sales. 

The fact that total sales in the 


Chicago area in the first seven 
months this year were many per 
cent. below the same period last 


year does not mean that every dis- 
tributor and dealer has suffered 
from the effects of 
trend. 

There were no instances of a 
steady decline, month by month, 
this year. Furthermore, there are 
to be found dealers and distributors 
who even this late in the year have, 
over the period from January 1, 
enjoyed a sales volume closely ap- 
proaching the same period in 1931 

“Up to August 1 we were only 
five cars behind the first seven 
months of last year, in spite of a 
45.7 per cent. decrease in Cook 
County sales for the industry as a 


whole,” stated Perry C. Gartley, 
president of P. C. Gartley, Inc., 
Willys-Overland distributor and 
formerly assistant general sales 


manager at the factory. “We attrib- 
ute this showing to two factors: 
Our product and the merchandising 
methods we have instituted among 
our dealers. We have strengthened 
our organization through the addi- 
tion of new dealers and through 
better merchandising methods among 
those who have been with us for 
years. Our volume has also been 
achieved without at the same time 
acquiring a used car problem, for 
we have only a few used cars on 
hand. To us, prospects loom up 
well for the remainder of this year.” 

“Notwithstanding the general drop 
in sales for the industry, we ran 
ahead of 1931 for the first six 
months of this year,” declared B. G. 
Sykes, vice-president of Bird-Sykes 
Company, Graham-Paige distributor 
and the oldest concern on automo- 
bile row. “We were extremely 
fortunate in Chicago in having the 
line of cars that the factory fur- 
nished, and are certain that had 
general conditions been right our 


sales in Chicago would have beaten 
al] previous records in our history | 


by a great margin. I am not only 
hopeful, but enthusiastic, over the 
future trend, because in my opinion 
the business upturn is genuine and 
destined to gain momentum. Our 
sales thus far in August have been 
pulling away from July.” 

“The effect of the big reductions 
in Auburn prices was instant and 
electrical throughout the Chicago 
territory,’ said Richard 
president and general manager of 
the Auburn Chicago Company. 
“Our sales were as great in 


were | 


the general | 


Wolfe, | 


June | 


| winter business for us in three 


I am in favor of carefully 


| years. 
| scrutinizing used cars offered for 
because too many of them 


trade, 
| axe in a decidedly dilapidated con- 
dition.” 

| “Considering general conditions 
|throughout the country as well as 
| strictly in the Chicago area, I be- 
llieve automobile sales have held up 
|remarkably well,” commented R. H. 
| Keeling, vice-president of the Stu- 


|debaker Sales Company of Chicago. | 


| “Nobody can deny that the frame 
|of mind of many in a position to 
| buy new cars was not right during 
| the first seven months of the year. 
| All that, as well as the business sit- 


|uation, seems now to be changing | 


| for the better. One reason we have 

put on aggressive used car drives 
|and reduced our inventory of such 
|}automobiles to the lowest point in 
| five years has been to place our 
house in order for accepting the 
new car business which is steadily 
on the upgrade.” 

“Advent of the new Essex Terra- 
plane, coupled with better senti- 
|}ment, re-employment and greater 
| industrial activity, makes us en- 
| thusiastic over prospects for the 
|} balance of this year,” declared W. 
|E. Butler, president of Butler Mo- 
tors, Inc., Hudson-Essex distributor. 


cars our sales and registrations in 
| the Chicago area have climbed al- 
| most perpendicularly. I believe that 


(Continued on Page 5) 


‘CHRYSLER LICENSES 
~ SALE OF MOUNTINGS 
FOR USE ON FORD “4” 


| (Continued from Page 1) 


Chrysler, Dodge and De Soto, as well 
as Plymouth, have adopted these 
mountings. The first license was 
granted earlier this year to Societe 
Anonyme Citroen, largest automobile 


authorized to produce and install 
this new engineering development 


France or assembled in the com- 
pany’s European plants. 

The license granted to Skinner 
Motors, Inc., includes the rubber and 
| steel parts which serve to support 
}the engine in accordance with the 
| principle of Floating Power and in- 
sulate it from the supporting struc- 
|ture of the car itself. The Skinner 
company will purchase the paris 





| pany, a subsidiary of Chrysler Cor- 
poration. The latter will 
|} engineering counsel in the design of 
the parts sold by the Skinner com- 
pany, which will be subject to Chrys- 
ler Corporation approval. The parts 
themselves are to be sold under the 
Floating Power trade mark. 


“KEY” EMPLOYEES OF 
WHITE MOTORS WILL 
GET 15,000 SHARES 


(Continued from Page 1) 


|ice or outstanding accomplishment 
and whose continued services the 
| Studebaker Corporation feels should 
| be retained in the united company. 
| These shares will be deposited under 
the terms of the exchange offer. 

“In expressing his approval of this 
| plan, R. W. Woodruff, chairman of 
| the board, stated that he declined 
{to participate in this fund. Mr. 
| Woodruff, who conducted these ne- 
| gotiations, stated that no fees or 
| commissions are to be paid to any 
;} one in this transaction.” 


DODGE DELIVERIES 
SHOW SEPT. GAINS 


(Continued from Page 1) 





as in the entire five months pre- | 


ceding, giving our dealers profits 
and their salesmen the where- 
withal to lift them out of the depths 
of despair. August has been com- 
paratively dull, but with vacations 
over and conditions continuing to 
nprove, I look for September 15 to 


15.3 per cent. This was divided as 
|follows: Increase in Dodge pas- 
|senger car deliveries, 12.2 per cent.; 
increase in Plymouths, 15.3 per cent.; 
total increase in passenger car de- 
jliveries, 14.3 per cent.; increase in 
Dodge trucks, 20.7 per cent. 






Since we began receiving these new | 


| poration’s passenger cars, including | 


manufacturer in Europe, which was | 


| . 
lin all Citroen cars manufactured in | 


|from Amplex Manufacturing Com- | 


furnish | 






BUS OPERATORS 
ANNOUNCE PROGRAM 


(Continued from Page 1) 


/1.00 P.M.—Luncheon, Gold Room, 
| Hotel Congress. “The Danger of 
| Regulation by Taxation,” Hon. 
| Charles Brand, Congressman the 


| 
| Seventh Ohio District. 


12.30 P.M.—“ Motor Transportation 
and the Public Interest,” Com- 
missioner David C. Lilienthal, Wis- 
consin Public Service Commission. 

3.15 P.M.—“Unfair Propaganda in the 
Legislatures,” John Blood, South- 
ern Kansas Stage Lines. 

4P.M.—"“Legislation in General,” a 
report from the Legislative Com- 
mittee, S. A. Markel, chairman. 

| The program for the Friday ses- 

sions is as follows: 


| 9.30 a. m.—Florentine Room—Hote! | 
Congress. 
“At the Wheel”’—A Bus Driver's 


Views on the Bus Business—by 
| 


Odell H. Chaffee, Greyhound 


Lines, 

10 a. m.—‘“Cutting Costs and Build- 
ing Revenue”’—A discussion by: 
Edgar F, Zelle, Jefferson Trans- 

portation Company. 
O. W. Townsend, Teche Lines, Inc. 
A. W. Riter, Sunshine Bus Lines. 
D. E. Sauder, Southern Kansas 
Stage Lines. 

11 a. m.—Short stories on city and 

intercity operations—illustrated. 

Ten minute speeches from repre- 

sentatives of city and intercity 

lines. 

E. Wotten, Chicago Motor Coach 
Company. 

James Hofguaard, Atlantic Grey- 
hound Lines. 

7 = O’Steen, , Florida Motor 
Lines. 

F. M. Temple, Shortway Lines. 

E. M. Lunda, Community Trac- 
tion Company. 

p. m.—Luncheon—Gold Room, 

Congress Hotel. 

(Address by speaker 
nounced later.) 

| 2.30 p. m—Florentine Room, Con- 

gress Hotel. 

| Presentation of Bus Transporta- 

| tion Awards—E. F. Zelle, presid- 

| ing. 

Presentation by L. F. Stoll, pub- 

licity director, Bus Transporta- 

tion, 

3.30 p. m.—1. Unfinished business. 
2. New business. 

3. Adjournment, 


‘COMMERCIAL CAR 


SALES IN AUGUST 


1 


| 
(Continued from Page 1) 

}proximately 111,300. This figure 
must be read against a total August 
production of 89,000 vehicle units of 





|all classes and gives us a picture of | 


'the thoroughness with which the in- 
|dustry is reducing inventory in prep- 
‘aration for the coming season, 


HUDSON COUNTY JOINS 
IN FIGHT AGAINST 
| MAJOR GAS CONCERNS 


| 


and Gasoline Dealers’ Association, | 


\in session at Eckel’s Garage, with 
James J. Dolan presiding, decided 


to discontinue the sale of one of 
the major gasolines sold 


|county, as another gun in their war | 


| to retrieve the 4-cent margin of 
|profit taken from them, they say, 


by the major companies in August. | 
John J. McCloskey, president of | 


the Passaic County Garage and 
Gasoline Dealers’ Association, made 
a short address and the Hudson 
county men decided to join with 
| Passaic and Bergen counties in a 
| legal war to defeat the major com- 
| panies. 

, A report was made on the injunc- 
| tion proceedings now being waged 
|in Chancery Court by the inde- 
pendents, and the report showed 
| that the attorneys for the major 
companies have requested a post- 
|ponement of the hearing. This, the 
|independents will fight through their 
attorneys and ask the vice-chancel- 
lor to call the case, 


i 





FOR ANNUAL MEETING 


to be an-| 


TOP JULY MARK’ 


| Jersey City, N. J., Sept. 22.—Mem- | 
bers of the Hudson County Garage | 


in the; 












SPARKS from DETROIT 












Stepping Up 
oh 
Who's Who 
+ 


Hit-the-Line 
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Lee Olwell 
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Chris Sinsabaugh—Detroit Editor 
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PIERCE-ARROW ‘twelve-cylinder roadster covering 
| 2,710 miles in twenty-four hours and Gar Wood creat- 
‘ing a new world’s motor boat record of 124.08 m. p. h., 
caused this commentator to dig inte the well-thumbed 
| archives and find out what the boys were doing say in about 
1910. I found out and it made me marvel at the comparison. 


You cza liken the speed development in the past twenty-two 
|years to the old-fashioned horse-drawn street car and the 
'electric trolley. 

* 

TAKE THE PIERCE-ARROW performance. Without 
setting out to make a record for the journey twice around 
the clock, Ab Jenkins, striving to ascertain the mechanical 
endurance of his car, registered 2,710 miles, going at a faster 
pace even than Fraune in the last Indianapolis 500-mile race 
| at Indianapolis—112.91 m. p. h. as against 104.14. 

Why, in 1910, we were bragging about the performance 
of S. F. Edge on the Brooklands speedway in England! Edge 
in a six-cylinder Napier (and that was about the time when 
sixes were first coming in) went 1,581 miles, 1,310 yards 
at a speed of 65.9 m. p. h. and we thought that would stand 
| for years. 

* * 
THE NEW MOTOR BOAT record of 124.08 m. p. h. 
| almost equals the fastest speed of the automobile in 1910. 


a * 





“e 


|That year, Barney Oldfield in a Blitzen Benz, on the sand 
beach at Daytona, did 131.76 m. p. h. for a straightaway 
mile. The best motor boat speed in those times was 36.04 
m. p. h., made by Dixie III. Inasmuch as the Pierce-Arrow 
did 115.4 m. p. h. for its first 500 miles, it would seem a cinch 
for it to break Barney’s 1910 mark if Jenkins set out to do 
it. Remember, too, the Pierce is a stock car that already 
had done 36,000 miles, while the Benz was specially designed 
for racing. 


* * BS 


DODGE AND PLYMOUTH changing advertising 
agencies is causing some switching about, although it will be 
several days yet before we know the new personnel. How- 
ever, the column today can tell you about a couple of ap- 
pointments. 

Ruthrauff & Ryan, who have the Dodge account, have 
added to the staff of their Detroit office Fred Barrett, for 
i'twelve years with Winningham, most of the time as media 
‘director. While no title has been given him as yet, it is pre- 
| sumed he will continue in his specialty. 


” %* 7” 


THE OTHER appointment is that of Varley Young as 
publicity director of Plymouth for J. Stirling Getchell. 
| Young goes over from Advertisers, Inc., and he is singularly 
well equipped to do a fine job for Plymouth, because Ply- 
mouth was one of the accounts he contacted when with Lee 
Anderson. And our readers will remember him as one of 
the column’s guest conductors last summer when we took 
a vacation. 


» 2k 
OLDSMOBILE STARTED a “hit-the-line” campaign on 
Wednesday which is designed to clean the floors of its dealers 
of all 1932 new cars and used cars as well, The affair will 
last until October 31. Points will be awarded salesmen for 
'every vehicle sold, and to spur them on prizes will be 
awarded. It is not a contest, however, the awards being 
given according to the number of points gained by sales. 
| And the bosses themselves are barred. 
a oe 


| LOOKING OVER THE PRIZE catalogue, which offers 


o* 








|everything under the sun, it would seem as if the salesmen 
'do not have to believe in Santa Claus. All they have to do 
‘is sell Oldsmobiles and their Christmases will be well 
taken care of. But offering an automobile salesman a 
bicycle as a prize seems to me worthy of some sort of a 
| wisecrack. Maybe you can think of one. 
a * * 

IN THE DAYS OF HUGH CHALMERS his dynamic 
'sales manager was Lee Olwell, who certainly did move the 
stuff. In later years Olwell turned banker and was one of 
the executives of the National City Bank of New York. Now 
the column learns of Olwell’s return to newspaper work— 
|he’s just been made publisher of the New York Evening 
| Journal. When we first knew him in 1900 he was a reporter 
on the Chicago Inter Ocean. 
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Retail Salesmen—This Is Your Page 


This department is devoted to the interests of the retail sales divi- 


sion of the industry. Salesmen, th 





is is your department. Automotive 


Daily News wants you to get something from this department that will 


help you in your work on the firi 


ng line. It wants you to pass on 


your own experiences, success, failures to help your brother salesmen. 
Send in your story in the form of a letter, or even a postal card, and 


let us get it ready for publication. 


Your achievement or your mistake 


may help another salesmen to make sales or avoid errors that cost 


you commissions, 
Dealers read this page. 


Give us the benefit of your reactions on 
these problems that affect the work of your salesmen, the men on the 
firing line, the men who bring home the bacon or don’t. 


Co-operation Between the Dealer 
And Electrical Service Station 


The following article is from the current issue of Field 


Facts and outlines the need for co-operation between the; 


electrical specialty service stat 


ion and the automobile dealer. 


Our dealer readers will be interested in the suggestion con- 


tained in this article. 
The operator of an_authorized ser- 


vice station has always regarded | 
himself as a supplier of electrical 
repair parts and specialty merchan- 


dise to the car dealer. Consequently, 
any change in the policies of car 
manufacturers, their distributors and 
dealers, in regard to the merchan- 
dising of accessories and service 
parts is of prime interest to this spe- ! 
cialized industry. 

There is an old saying that noth- | 
ing is so sure as death and taxes. 
We should add the word “change.’ 
Right now we are in the midst of | 
the most rapidly changing condi- 
tions the business world has ever 
seen. This is especially true of the 
automotive industry. It is still a 
comparatively young industry. The 
methods of distributing and mer- 
chandising the motor car itself, as | 
well as the methods of distributing | 
and merchandising service parts and 
accessories, are still in a state of | 
evolution. 

So far as efficiency and economy 
in manufacture are concerned, the 
automotive industry is not excelled. | 
Distributing and merchandising 
methods are sadly deficient in com- 
parison. The only consolation is 
that this same relative difference in 
manufacturing efficiency and selling 
efficiency exists in a great many 
other industries. 

In this distribution and service in- 


dustry there are accordingly two 
classifications of changes taking 
place. First, the fundamental 


changes which greatly intensify the 
profit problem for every business, 
and, second, the changes which are 
peculiar to the automotive industry 
alone. 





For many years such items as 
electrical equipment, storage bat- 
teries, carburetors, tires, etc., were 


not included in the car manufactur- 
ing warranty. Some months ago the 
standard warranty was changed to 
include all items of equipment on 
the moor car with the exception of 
tires, 

This change in warranty policy 
indicates a change in the point of 
view of car manufacturers and indi- 
cates their willingness to assume a 
greater service responsibility. 

It is only natural that the car 
manufacturer should look upon his 
car as his own completed product. 
Every item of equipment entering 
into the manufacture of that car is 
looked upon by the car manufac- | 
turer and by his car dealers as an} 
integral part of that car, and not 
necessarily the separate and distinct 
product of some equipment manu- 
facturer. It is equally reasonable 
to see that the purchaser of a new 
car looks upon the dealer who sold 
him the car as the responsible agent. 
The purchaser of a new car nat- 
urally looks upon the car dealer shop 
as the logical place to go for service 
work, particularly if any defects de- 
velop within the warranty period. 

It is perfectly reasonable for the 
car manufacturer to attempt to em- 
phasize the importance of his car 
dealer to the car owners in the 
dealer's territory, and likewise to 
encourage the dealer to so organize 
his business that he may be in po- 
sition to take care of every service 
requirement. Any one engaged in 





the manufacture of motor cars | 
would likely view the general situa- 
tion in the same manner. 

It is quite obvious that the busi- | 





: 
2 


lreally demands is a new point of 


| Car 


| necessary technical knowledge and 











mess of servicing motor cars is sup- 
plementary and secondary to the 


| business of manufacturing and sell- 


ing motor vehicles. The motor car 
manufacturer has a perfect right to 
change his service policies and to 
request his dealers to follow such 


| policies closely. ‘The fact that cer- 
|tain policies and practices have been 
‘observed in the automobile industry 
from the birth of that industry to. 
the present day, is no real reason ' 


why changes should not be made 


now. 


| 





COUNTERMEN PLAY 
A BIG PART IN SALE 
OF PARTS SERVICE 


| Because members of his organiza- 
| tion are in friendly competition 


with each other to gain more busi- | 


ness, Theodore G. Rapp, manager 
of Parts Service Company, Camden, 
N. J., says his business has shown 
a marked gain this month over the 
same 1931 period. Every member 
of his sales force is a “hustler,” 
backed up by thorough knowledge 
| of the automobile parts business 
|} and the ability to help solve any 
customer’s problems. 

“I believe that the personnel of 
, our concern cannot be excelled, no 
| matter what basis of comparison is 


| used,” said Mr. Rapp. “Al Neff, 
| who has been with the company 
; since 1926, attended Penn State, 


| where he studied civil engineering. 
‘Tom Henry, another of our coun- 
!termen, has been engaged in this 
line of business for eighieen years, 
i both as a counterman and sales- 
| man, and is widely known through- 
| out south Jersey. 

“Harry Hutchinson, who has been 
| with our company since 1929, is a 
graduate of Palmyra High Schol 
Bill Garman, with us two years, is 
a graduate of Camden High School. 
“In our mechanical department 
| we have Al Baker, who has been an 
| automotive machinist for ten years 
and who was a machinist with the 


The fact that car manufacturers New york Shipbuilding Company. 


are changing their service policies | Hervey Carr has been an automo- 
and that an increasing number Of) pile mechanic and machinist’s help- 


car dealers are more active in spe- 
cialized service and particularly in| 
the sale of service parts and spe-| 
cialty merchandise, does not neces- | 
sarily mean that the authorized 
service station no longer has a place 
in the sun. What the situation 


view on the part of a great many 
authorized service stations toward 
the car dealer as a customer. 

There was a time when the au-| 
thorized service station was an abso- 
lute necessity to car owners and to 
dealers. There was no place 
else to go for electrical repair parts 
and there was no other type of re- 
pair shop whose employees had the 
skill to do electrical maintenance 
work, 

At this point it is appropriate to 
review briefly some of the funda- 
mental changes which, as previously 
stated, profundly affect all kinds of 
business. Under present-day con- 
ditions it is doubtful if any given 
company or firm in any line of 
business is a necessity. It is said| 
that there is sufficient manufactur- 
ing capacity in the shoe industry | 
in the United States to produce | 
900 million pairs of shoes. The} 
normal market is only 300 million | 
pairs per year. If these reported | 
figures are correct, then half of 
this manufacturing capacity could 
pass out and nobody would need to 
worry ?bout getting shoes. 


| selling parts and managing. 


Then there is Bill 
and delivery 


er five years. 
Lee, truck operator 
man.” 

Mr. Rapp, who has been manager 
of the concern since 1928, is a me- 
chanical engineer, having gradu- 
ated from Cornell University. He 
has been in the automobile business 
ten years, having been at various 
times a garage operator, car dealer, 


Located at 1135 Mount Ephraim 
Ave., Parts Service Company han- 
dles nationally advertised products, 
known to garage and repair men all 
over the country. The firm’s busi- | 
ness covers most of South Jersey, | 
immediate service being available 
within a radius of twenty-five miles. 

The company maintains a com- 
plete machine shop service. Stand- 
ard quality replacement parts car- 


;ried in stock by it include every- | 


thing for the automobile and truck. | 


CHEVROLET DEALERS 
IN OHIO FORM PLANS, 


Toledo, O., Sept. 22.—Several hun- | 
dred Chevrolet dealers and sales- 
men of northwestern Ohio met at 
the Chamber of Commerce and for- 
mulated plans for an intensive two- 
month sales campaign. 

A. F. Young, regional manager, 
predicts this region—which includes 
Michigan, Ohio and Indiana—will | 
market between 800 and 1,000 units | 





In the city of Cleveland we have 
several streets, each packed with 
retail stores of all kinds for several 
miles. Dozens or even scores of 
these stores could “fold up” and so 
far as supplying the needs of the 
community is concerned, very few 
people would ever know the dif- 
ference. 

We often hear the statement that 
we have too many factories, too} 
many farms, too many jobbers, too 


many retailers, too many doctors, | 
too many lawyers, too many gas 
stations, etc., etc. What brought 


about such a condition? 

Every product of every descrip-| 
tion falls into one of two funda- 
mental classifications—“industrial | 
goods” or “consumer goods.” For 
years to come the industrial market 
will be largely of a replacement 
character. We do not need any new 
factories, new mines, new farms, or 
new railroads. Our export markets 
have declined because many foreign 
countries are now doing their own 
manufacturing and raising their 
own crops with machinery pur- 
chased in the United States. 

It is easy to see that since the 
United States is now well supplied 
with production  facilities—with 
things to make things—and since 


(Continued on Page 7) 





of the Chevrolet Motor Car Cor- 
poration by the end of October. This 
would mean an increase of 20 per 
cent. over the corresponding period 
of last year. 

Other speakers were E. C. Mc- 
Clees, regional sales promotion man- 
ager: G. I Smith, zone manager; 
M. D. Watkins, assistant zone man- 
ager, and H. F. Riley, zone sales 
promotion manager. 





ASHEVILLE NASH FORMED. 
Asheville, N. C., Sept. 22.—The | 
Asheville Nash Company has been 
formed here by Henry C. Iddings, R. | 
Edward Orr and Walter L. Blue. | 
The authorized capital stock is) 


$25,000. | 


BUYS INTEREST 

Atlanta, Ga., Sept. 22.—Half in- | 
terest in the Martin L. Johnson | 
Motor Company, 342 Peachtree} 
Street, N. E., has been acquired by | 
Elie McCord, for over ten years sales | 
manager of Buick dealerships in At- 
lanta, it was announced here today. 


| 
| 
} 


FREDERICK PROMOTED. 
Buffalo, Sept. 22.—Al C. Frederick | 
has been made assistant sales man- | 
ager of the Jerge Motor Company, 
Ford and Lincoln dealers here. He 
has been engaged in automobile | 
selling here for the past ten years. 





| Used Car Selling Prices 


Automotive Daily News in this department offers for 
the benefit of its dealer and salesmen readers a compilation 
of prices at which used cars have within the past few days 
| been offered for sale by reputable dealers in various cities. 
These prices will vary on condition and from other causes. 
| They are not presented as being the exact prices at which 
|these medels should be sold, but simply as the prices at 
which they have been offered for sale by dealers in the 
various cities. Other cities will appear in subsequent issues 
|of this paper. 


| Pittsburgh, Pa. 














| Trade Association. 











SEATTLE 
the Kirkland, Wash., food 
show Tyson Oldsmobile Co. had a 
display that attracted attention. 
The new de luxe Patricia sedan was 
displayed alongside the oldest car 
extant in this regien, the 1900 
model one-cylinder Oldsmobile. Old- 
time songs of 1896 and dress of that 
period were side-line attractions, 
me * * 

Vernon A. Smith, vice-president 
and general manager of Kenworth 
Motor Truck Corporation, was nom- 
inated for representative in the 
State legislature, at the recent pri- 
mary election. 
automotive industry, and has the 
support of every one in this line. 


At 


Mr. Smith was indorsed by the tax- | 


payers’ leagues, 
* 


- * 

Carl Heussy, secretary-manager of 
the Seattle Automobile Dealers’ As- 
sociation, failed to win the Republi- 
can nomination for the legislature, 
but he made a good race of it. 

7 7. . 
NEW JERSEY 

Claude E. Holgate has been lining | 
up all golfers of automobile row for | 
the tournament of the Newark Auto | 
The event will 
be held at the Crescent Golf Club, 
West Orange. The stars and duf- 
fers of the trade will be in action, 


| 
| 


including Gasoline Alley’s “mayor,” | 


Eddie Elin, who recently returned 
from a business and golf trip to 
Pittsburgh 

tt * . 

McCoid Chevrolet, Inc., has been 
formed in Haledon by James, Alex- 
ander and William McCoid, all of 
Clifton. The concern is capitalized 
at $125,000. 


. . > 
Benjamin R. Kanter, Passaic au- 





He is a friend of the | 


| 


, a 


1931 1930 1929 1928 

SM bs 6304 ob ce we 495-695 295-350 295 115 
Buick Standard ,,...... 645-695 400 325c 145-195 
Buick Master ...cccces Sard 750 370 cece 
| Chevrolet ‘ 295dr-395 175-335 125 95-115 
SME © iscascvdaccens 445 195-295 cece 
| Chrysler 8 .........000. ae 545-575 345 235-295 
Chrysler Imperial ..... i350 te 195 
PE choke stienvee bees 175 open ooet 
De Soto 6 ........eee0- 285 289cp oe 
| De DE chan ceensseen aioe 350 aon A 
oY err reer erere 450-550 250-375 235cp eete 
| Dodge © ...ccccvcecsses 675 395r cae ecce 
EN Gawd nba aah ween 2865-375 245-275¢ 150cp-195 ecco 
EAS ne ree ere 2451-345 145-285 165 eeee 
re sews 550 595 eoae 
EO. aveaseasceen 435-450 375 225cp-250 cece 
ESSE 575-685 Pre ned ecce 
Eas gh +6 ab ac es 450-580 445 225-325cp 125-210d 
Hupmobile 6 .......... 475 295-375 225cp 
Hupmobile 8 ......... ‘ 495 345cp-425 188-265 
ee 6 «6k 4h aw-weiKee ; 600-950d cae 335 
0 Sr oe errr 525 oan 245-295cp 195-250r 
EE eek k dione kwvaes 475 355 200-225 95-100 
0S eee eee 975 445cp 245-295 175-245 
Nash Advanced ,.,.... ation Pate 175 
Ge © va cvtccsenne 525cp 335-375 eae 65 
COMIRG icc isctecen . 515¢-585 325c-350 200-235 200-250d 
DEN co Ui vceakideaes 1275 895 595-695 445 
DNGNL. e60d64eeund cn areas 219 100-200 evece 
| er rrr 475cp 295 129-225 95 
DE Saxe od anewes dceos eae 1095d 295 wast 
Studebaker 6 .......c0¢ 395 Pe 95 
Studebaker Dictator ... 285-395 ieee 145 
Studebaker Commander wate 435 325 wr 
Studebaker President.. 875cp-895cp 535 295-325 neh 
RR ere ree tvitn Seats 545 cai 
Willys-Overland ae 150c 100-145 98 
Willys-Knight 6 ....... . 250 100 
Willys-Knight 8 ....... ‘ 375¢ep Pe 

d-De luxe. c-Coach. cp-Coupe. ccp-Convertible coupe. b-Brougham, 
t-Touring. r-Roadster. Where no distinguishing mark follows the price 
the car offered is a sedan. 
LS 

Dealer Activiti 


—_—— a oe oe ee ee re 


mobile dealer, whose birthday and 
thirteenth wedding anniversary were 
‘celebrated Sunday, has been receiv- 
|ing congratulations along automo- 
{bile row. With his brother, Mike 
|Kanter, he went Into the automobile 
|accessories business in 1919 and in 
| 1925 took over the Chevrolet deal- 
}ership for Passaic. He is president 
of the Kanter Chevrolet, Inc, Mr. 
|and Mrs. Kanter have three chil- 
|dren: Maurice Arnold, George and 
|Lenora. He is an Elk and a member 
of the board of trustees of Temple 


| Emanuel. 


4 y v 


Nat Stark, Inc., 1000 Market St., 
| Paterson, has been appointed Stude- 
| baker and Rockne Six dealer. 


CHICAGO 


Dealers in Chicago are giving 
|more than passing attention to the 
|}recommendation by C. C. Hanch, 
general manager of the National As- 
sociation of Finance Companies, 
favoring time payments for repair 


work, and particularly to the infor- 
mation he divulges to the efect that 
number of companies, members of 
; the association, are ready to support 
automobile dealers along these lines. 
Proposals of this sort originally met 
| with opposition from dealers here. 

+ - * 

| Elmer Rich, the Simoniz king, and 
| Dan Ganey, a Lincoln retail branch 
manager, carried off the high honors 
in the Chicago Automobile Trade 
Association’s golf tournament at its 
annual outing, which drew more 
than 100 trade leaders to the Crystal 
Lake Country Club. Rich won the 
lew gross score championship, while 
Ganey shot the best low net score. 
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Business That Should Be Done 


es dealers are letting a good many millions 
.& of dollars a year in lubricating business that they should 
to get clear away from them. This seéms a bit startling in 
an.era when the average automobile dealer is hanging on the 
ropes yelling for help, but the facts bear out our statement. 

The Gray Company in Minneapolis recently conducted 
a survey, with the help of Ford and Chevrolet dealers, and 


the result appears conclusive. According to this survey, the 
average car owner in this country drives his vehicle 11,893 
miles in a year. In that time he has seven chassis lubricating 
jobs done on the vehicle. This means that the average owner 
allows 1,669 miles to elapse between chassis lubrications. 

Every car manufacturer advises lubrication at 500 or 
1,000 mile intervals. The car needs lubrication this often to 
continue efficient operation. It is to the advantage of the 
car owner purely on a dollars and cents basis to have his 
vehicle lubricated at proper intervals. But being humanly 
careless he neglects his own personal interest. He does this 
simply because he forgets to drive into the service station 
and have the work done when his car needs it. The result 
is excessive wear and costly repairs, which could be avoided 
by proper attention to chassis lubrication. 

What should be the wideawake automobile dealer's 
answer to this situation? Obviously, he should take on him- 
self the burden of reminding the humanly careless owner 
that his car needs lubrication attention. Some dealers do 
this, most do not, being humanly careless as well as the owner. 
Any live dealer can put money in his cash register by a sys- 
tem of following up lubrication jobs. It is easy to estimate 
when any given car owner has driven his appointed number 
of miles between lubrication jobs. By a system of postal card 
reminders, telephone calls or personal reminders the service 
manager can bring in normally careless car owners at proper 
intervals, and the resust will be money in the bank, and we 
- any dealer in 1932, Isn’t that something worth going 
after? 











New York city. 
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Giving Away America 

W. C. Durant used to have a piece of stock advice, as 
follows: ‘Don’t sell America short.’”” We wonder what Mr. 
Durant must have been thinking in recent months when he 
saw a lot of people “giving America away.” 

In a recent newspaper column B. C. Forbes, the well- 
known commentator on financial matters, called attention to 
the fact that within the past few months the stocks of many 
well known, well managed, eminently sound business organi- 
zations have been sold at prices amounting to less than the 
actual cash in hand possessed by the companies. 

Mr. Forbes drew a very forceful illustration of what he 
was talking about from our own industry. He took the White 
Company, 


* 


Ss per share. 
At the 


sion stock market White stock sold at 73% dollars 
There were 650,000 shares of common stock out. 


price mentioned the whole issue could have been bought for | 


about $4,800,000. This sum represe nted about 60 per cent. 
of the cash in the company’s possession, plus quick assets, 
stock and so on, which could be instantly turned into cash, 
even in a depression market. Back of the cash and quick 
assets there were factories and other ponderables, 
would have brought five times the $4,800,000 for which the 


stock could have been purchased, and there was not a single 
| 


capital obligation ahead of the common stock. 

In other words, if some keen opportunist had bought 
every share of W hite stock at 7*%s he could have closed down 
the plant, retired from business and instantly doubled his 
money and eventually quadrupled it by killing a a going con- 
cern and turning its assets into cash. 

If this isn’t giving America away, what is it? 
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enjoying a distinguished position in the motor | 
truck field and eminently sound. At one time in the depres- | 


which | 


| 20-21—Cleveland, 0, 
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COMPLETE SURVEY OF TREND 
IN TRUCK TRANSPORTATION 


tire equipment 
large proportion 


Dual pneumatic 
was found on a 


| 


(FOURTH INSTALLMENT) 


being done. Tires, for example, are 
being shipped by truck from Ohio 


tractor trucks and| factories as far as Omaha, St. Paul 
trailers, especially in the larger|}and New York. Fully assembled 
sizes. In all but four states, tire|}automobiles are transported on 


width is a governing factor in limit- 
ing loads. Dual pneumatic tire 
equipment includes all vehicles hav- 
ing two or more wheels equipped 
with dual pneumatic tires. Trucks 
whose capacity has been increased 
by a supplementary third axle are 
often fitted with dual tires on the 
driving axle only, Trailers are fre- 
quently equipped with dual tires on 
the front wheels. 

It is apparent that the use of 
solid tires is principally confined 
to the heavier vehicles, and that 
single pneumatic tire equipment is 
rare on the larger units. 


Profitable Radius of 


Motor Transportation 

The distances over which trucks 
are being operated, as reported in 
this investigation, gave no clear 
evidence as to the profitable radius 
of motor hauling. General state- 
ments are apt to be misleading, 
since there are many factors in- 
volved in determining the economic 
length of haul in any given case. 
The rates which the traffic will 
bear, the type of haul (that is, 
whether between points on fixed 
routes as in the usual common- 
carrier operation, or to points not 
on fixed routes), the commodity 
hauled, the availability and cost of 
other means of _ transportation, 
whether return loads can be ob- 
tained, topography and road condi- 
tions, all share in setting the limit 
| to motor-truck haul. 

Regularly scheduled runs were re- 
ported in excess of 500 miles be- 
tween terminals. Occasional hauls, 
not on regular schedules, were re- 
ported up to 2,500 miles. Indirect 
information from other sources in- 
dicates that a very considerable 
amount of long distance hauling is 


| COMING EVENTS 


SEPTEMBER 

27-28—Chicago. American Electric Rallway 

Association Meeting, Hotel Stevens 
29-30—Chicago. National Association Motor 
Bus Operators 
1—Dallas, Tex. American Institute 
Mining and Metallurgical Engineers 
Petroleum Division. 


OCTOBER 

8—Buffalo, N. ¥Y. Society of Auotomo- 
tive Engineers’ Production Meeting 

7—Buffalo, N. Y. National Meta! Con- 
gress Sponsored by American So- 
ciety for Steel Treating, with co-op- 
eration of American Society ol 
Mechanica! Engineers, Institute of 
Metals and Iron and Steel Divisions 
of American Institute of Mining and 

| Metallurgica! Engineers, American 
Welding Society, Wire Association. 

7—Washington, D. C. National Safets 
Council Meeting 

7—Buffalo, N. Y. National Metal Ex- 
position. 174th Regiment Armory 

| W. H. Eisenman, 7016 Euclid Ave 
Cleveland, director. 

8—Buffalo, N. ¥. Nationa! [ron ano 
Steel Meeting 

| 4- 5—Niagara Falls, N. ¥Y. Empire State 

~ Automobile Merchants Association 

} Inc., Convention. 

4- 6—Toronto. Transportation Meeting 

S. A. E., Royal York Hotei. 


6-16—Paris, France. Passenger Car Show 

10-14—Atlantic City, N. J. American Gar 

| Association 

13-22—London, England. Olympia Show 

17-22—Atlantice City, N. J. National Hard- 
ware Association, Accessories Branch 


NOVEMBER 

| 11-19—Glasgow, Scotland. Motor Show 

| 14-16—~Atlanta, Ga. Nationa) Tire Dealers 
Association 

15-13—Houston, Tex. American Petroleum 
Institute Meeting. 

18-Dec. 4—Paris. Aeronautical Show. 


DECEMBER 


| 2+ 3—Detroit. National Standard Part» 
Association Convention 
5—New Orleans, La. Association oi 
Asphalt- Paving Technicologista. 
5- a York. Annua) Meeting A. 8 


E the trucks, 


ee 








30-Oct. 








M 
5-10—New York, Power and Mechanica’ 
Engineering Exposition 
5-10—Detroit. Third Annual Joint Ilrade 
Show. National Standard Parts As- 
sociation and Motor and Equipment 
Manufacturers’ Association, Conven- 
tion Hall. 
~ JANUARY 


7-14—New York City. Nationa! Automo-. 
bile Show, Grand Central Palace. 





16-23—Detroit. Highway and _ Building 
Congress. 
| 298-Feb. 4—Chicago. Nationa! Automobile 
| Show. Coliseum 
FEBRUARY 


11-18—Kansas City, Mo. Kansas City Mo- 
tor Car Dealers’ Show. 
27-Mar. 14—New York City. Chemical Ex- 
position, Grand Central Palace. 
APRIL 


National” Petrolenm 





Association, 





! 


special semi-trailers for distances as 
great as 1,000 miles from the factory. 


Fish have been trucked from 
Seattle to San Francisco. Fruits 
and vegetables move from. the 
eastern shore of Maryland to New 
England. Livestock is hauled 100 
miles or more to stockyards in the 
Middle West. Some of these long 
hauls have proved unprofitable, 
others apparently are continuing 
successfully, but it is clear that no 
definite limit can be set for motor 
hauling. 


A clear distinction should be made 
between the expressions “length of 
haul” and “length of route.” Where 
a trucking concern operates between 
two large centers of population, the 
bulk of its freight will move the 
whole distance, especially if the 
trucks make an overnight run while 
business houses are closed. Com- 
modities, however, are not always 
carried from one terminal of a route 
to another, but are frequently 
picked up or delivered en route. 

The average haul of certificated 
motor freight operators in the state 
of Washington can be approximated 
from reports of tonnage and ton- 
mileage data made to the Depart- 
ment of Public Works. In 1930 this 
figure for eleven of the twenty-five 
common carriers interviewed in that 
state was 55 miles, as compared 
with 71 miles for the average route 
of these same operators. This com- 
parison is only a rough one, since 
it does not take into consideration 
the probable greater number of 
trucks or more frequent service on 
the shorter routes, the average route 
shown being a simple unweighted 
average of the routes covered by 
each operator. 

In the final analysis, it is the rate 
that an operator can obtain for 
hauling that determines the dis- 
tance to which he will go. Rates, 


however, depend on many circum- 
stances, For superior service by | 
truck a shipper will pay only as| 
much in excess of competing trans- | 
portation rates as any added ad-| 
vantages of truck transportation 
may be worth, Between points 


served by rail or water transporta- 
tion the profitable haul by truck 
ends where the railroads or naviga- 
tion company can offer a lower rate 
after due allowance is made for 





{ cartage costs at shipping point and 
at destination and for other possible 
aa of truck service such ag 
less rigid packing requirements, 

No study of rates and rate making 
for truck hauling was attempted 
during this survey. In general, it 
may be said that truck rates are 
frequently based on rail tariffs 
where a competitive condition ex- 
ists, the truck rates being either 
slightly higher, to cover pick-up and 
delivery costs, or approximately the 
same, However, there are many ex- 
ceptions to this generalization, as, 
for example, where the rates are 
further reduced through competition 
between rival truck lines or where 
| special commodity rates are made, 
| Effect of Type of Haul on Distance 
Carried 


The effect of the type of haul on 
the distance commodities are to be 


carried is easily evident. By legal 
restrictions or by choice, the com- 
mon carrier will usually limit his 
haul and adhere to a_ definite 
schedule. He will haul practically 
any freight offered, but only be- 


tween points on his regular routes. 
In certain states he is restricted to 
fixed routes by regulation and is 
not permitted to haul beyond the 
limits imposed by his franchise or 
certificate. 

On the other hand, the contract 
carrier will haul “anywhere for hire," 
though he may undertake to handle 
only certain classes of commodities, 
Regulation does not restrict the dis- 
tance nor confine his operations to 
fixed routes. The contract carrier 
reports show exceptionally long 
hauls. One of the questions asked 
of the anywhere-for-hire operators 
was: “What was your longest single 
trip during the past year?” This 
brought records of trips 1,200, 2,000 
and even 2,500 miles, practically all 
of these extremely long trips being 
with loads of household goods. 

The number of operators who re- 
ported regular hauling over fixed 
routes were 182, or 84 per cent. of 
the number interviewed during the 
survey. These were located in 
thirty-nine states and the District 
of Columbia, including all the states 
except Iowa and South Carolina, 
where only operators between points 
not on fixed routes were reported, 
and the seven states, Delaware, 
Maine, Mississippi. Nevada, New 
Hampshire, Vermont and Wyoming, 
from which no reports were re- 


ceived, 
' 


SL eesti 


(To be continued) 
| JOINS HULBERT & THOMPSON. 
Sharon, Pa., Sept. 22——Hulbert & 
Thompson, handling the Hudson- 
Essex lines, have received into the 
business Frank Dietrich, distributor 
for the Hupmobile, continuing at 
191 Pitt Street. Both concerns have 
| engaged in the automobile business 
‘for fifteen years, 





In This Corner.... 


Opinions, suggestions, complaints, criticisms, grievances or what 
have you. Open to every one to say anything, anyhow, any time. The 
communications printed in this department represent the ideas and 


Twice the 





opinions of our readers, They are not necessarily ours. If you have 
something to say en any phase of automotive activity, wholesale, retail 
or abusive, let us hear from you and we will tell the world. 





Time and 


Twice the Effort 


By O. R. HARROD, 


President the Frankfort 
Company, Frankfort, Ky. 


One of our salesmen brought in 
an order for a convertible coupe 
that had been on the salesroom 
floor for a longer time than we 
hoped it would. A few chilly morn- 
ings chilled us and we wondered if 
a sacrifice in December would be 
necessary. 

The order had listed two used cars 
at a fair price and a contract for 
$435. We submitted it to the fi- 
mance company, delivery awaiting 
approval; some question of legal 
|occupation brought a refusal of fi- 
nance; another company was tried, 
same answer; then another and an 
acceptance with indorsement, 
agreed, car still waiting for its new 
owner. Check received, delivery 
tendered customer, who in mean- 
time had become very ill. In a few 
days recuperation, but a fear in pur- 
chaser’s mind that sickness might 
prevent making of payments. 

In meantime propect developed 


Buick 


for best of two trade-ins indicating 
sale at substantial profit naturally 
making consumation of deal more 
|attractive. Purchaser had bought 
40 acre farm several months before 
and in desperation offered tarm to 
adjoining farmer at substantial re- 
duction, farmer sensing a bargain 
began to dicker for ridiculously low 
price. 

Our salesman suggested that we 
take deed to farm for balance, 
agreed, car delivered, deed received, 
check to finance company returned, 
best trade-in sold at subsiantial 
profit, other sold for allowance and 
|we have for sale a Kentucky Blue 
Grass farm that will no doubt 
eventually belong to the farmer who 
owns an adjoining farm provided of 
course our salesman does'nt get the 
deal so complicated that no one can 
understand it. 

Moral: It takes twice the time, 
twice the effort and a lot more 
calculating to sell half the auto- 
mobiles that it did before the de- 
pression in half the time with half 
the effort and with very few figures. 
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CHICAGO CAR DEALERS 
FAIL TO AGREE ON ’32 
BUSINESS EXPERIENCE 


(Continued from Page 2) 


things have started rolling forward | 
and that the automobile business 
has done a right-about turn.” 

“On the whole, and in view of 
general business conditions, our 
sales have been excellent this year, 
even showing an increase in certain 





| increased 
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year,” said Tim F. Hay, president of | ing them in all cases a wider field 


Thomas J, Hay, Inc., Reo distribu- 


tor. “This situation applies to both 
car and truck orders. To a large 
extent we may thank the factory, 


which introduced new passenger car| vast majority 
and | found. 


models several months ago, 
followed this up by placing the new 


ket within the past few weeks. 
feel we shall get our 
automobile 
business that develops.” 
Dealers of Dodge, Chrysler 
De Soto reported that they 


and 





| 


have | 
been helped greatly by the addition | area 


FRIDAY, 


of purchasers to serve, and enabling 
their salesmen to go more aggres- 


|sively after all prospective new car 


owners in the price fields where the 
of them are to be 


Sentiment among dealers in the 


\eight-cylinder truck line on the mar-/| two leading sellers among the low- 
We | priced cars 
share in the| obtained in talks with O. T. Miller, 
truck | Chicago zone manager of Chevrolet, 
|and with an official of 
and| Chicago branch. 

“Sales of Chevrolet in the Chicago | 


, Ford and Chevrolet, was 


the Ford 


have held on a steady keel, 


months over the same months last of the Plymouth to their lines, giv-' despite conditions and the ebb and 


CURRENT PRICES OF PASSENGER CAR MODELS 








AUBURN—8-c 127 W. B. CHRYSLER IMPERIAL—4#-cyl. 146 W. B, HUDSON—8-cyl. 122 W. B.. 
8-100 Stan ae Models Custom Models Major Series 
Busin .. .675|5 Pheeton Sedan. .845 5 Ci. Cpid. Sedan 7 Sedan limousine Touring Sedan .1,445|Club Sedan 1,495 
5 eae eon 725'Speedster ........ 845 (6 wire or | (6 wire or wood Brougham -1,495'7 Sedan 1,595 
4 Full Sedan ....775 7 Sedan (136 wood wheels) .2,895| wheels) 3,295 7 Phaeton .. 1,395 
Cus. Type Cabri..795| W. B.)....... ---875 7Sedan (6 wire or '5 Phaeton a. HUPMOBILE—216. 6G-cyl. 116 W. RB. 
.2,995 wire or wo 
AUBURN—S-cyl. 127 W. B. oaten — 2,99 | SeeeiDD oceces 3.398 5 Phaeton ..195'Com. Coupe......895 
on Models ° 4 Roadster 795' 5 Sedan 895 
Custom %-100 Dual Katie o Roadster 6 |5 Con. Sedan (6 4Con Cabriolet 895) 
Business Coupe...805|5 Phaeton Sedan..975 wire or wood wire or wood HUPMOBILE ose. &-cyl. 122 W 
5 2-dr. Brougham.855 Speedster ....... 915 wheels) ,.3,205| wheels ........ 3,595 a — ree. ome 2 . & 
4 Full Sedan .....905 Tieeen +136 we ; bE 2 Coupe ( >. .1,295|5 Victoria .. 1,360 
Cus. Type Cabri. |925 i acareniai 6 oa aoa eo ags > Sedan ‘1'2N8|5 Cab. Roadster. 1'395 
DR. sccccece . » By ’ . . q 
AUBURN—1I2-cyl. 133 W. B. Brougham '2'395| Phaeton Sedan .2.595 HUPMOBILE—226. S-cyl. 126 W. B. 
12-160 Standard Models DE soTO—6- cyl. 113 W. B. 2 Coupe (R.S.)..1.5955 Victoria ......1,695 
Business Coupe. ..975|Cus. Type Cabri. 1 095 Standard Models 5 Sedan . 1,595|2 Cabriolet Road . 1,695 
6 2-dr. Brough. .1025'5 Phaeton Sedan.1,145 155 LA SALLE—V-8. Series 345 B. 130 W. B. 
4 Full Sedan 1,075 Speedster 1.145 2 Bus. Roadster. , .675\4 Coupe (R. 8.)...73 Fisher Bodies 
ors a 7 2 Bus. Coupe.... 695)5 Sedan ....... 75 2Coupe . 2.295|2 Con, Coupe 2.545 
AUBURN—I?-cyl. 135 W. B. 5 Brougham . 695/5 Phaeton -- 113 5 Sedan "*"2'495/5 Town Coupe 2'545 
Custom 17-160 Dual Ratio Models DE SOTO—6-cyl. 113 W. B. LA SALLE—V-8. Series 345 B. 136 W.B 
Business Coupe.1,105|Cus. Type Cabri.1,225 Custom Models Fisher Bodies — 
6 2-dr. Brough. .1,155'5 Phaeton Sedan.1.275 4 Roadster . .175)2-4 Con. Coupe... 845 5 Town Sedan 45\'/ Imperia} 2.795 
4 Full Sedan ...1,205 Speedster 1.275 9.4 Coupe (R.8.) .790|7 Sedan ....... --925 7 Sedan ........ 2645) wo 
AUSTIN—4-cyl. 75 W. B. tates 82016 Con, Sedan... Tr LINCOLN—8-eyl. 136 W. B. 
Business Coupe. ..330 Standard Coupe. .395 4... DF vau X—A-eyl. Coupe Standard Models 
Roadster ........ TE. stsecaeckve, 395 Standard ‘tee | 945 2 Roadster ..2,900/2 Coupe ........3,200 
BUICK—8-cyl. 114 W. B. (R .418\Custom Sedan... 44s Fy OT aay: PL nt 3500 
Models 82-50 Standard ‘Sedan. .775|Con. Cus. Coupe. .895 oe het ed es 3.1007 Limousine a: "180 
2 Business Coupe.935'4 Con. Cp. Rdst. .1,080 DODGE—6-cyl. 114% W. B. 5 Sedan 3,200) 
EE 250000008 995'5 Spec. Sedan. 1,080 D. L. Models LINCOLN—I2-eyl. 145 W. B 
4 Spec. Coupe. ..1,040/5 Con. Phaeton. .1,080 ; Business Coupe 5 Sedan (5 wire _ Standard Models . 
5 Vic. Coupe. .. .1,060|5 Spt Phaeton..1,155 5§ wire or wood | wheels, 1 4 Spt Phacten 4,300/4 Spt. Phae. (Ton- 
BUICK—S-cyl. 118 W. B. wheels, R. M.}. .795 2 } pe LEP ee 50 7 Spt. Touring .4.300' neau cowl) ...4,500 
Models 32-60 ey "halal ae Gana § Coupe |. 4.400/5 Sedan - 4.600 
2 Bus. Coupe... .1,250/5 Sedan .. 1,310 wheels wheels, 2 F.W.).000 * is"or S’enn) 4.500!) phoning ‘eae 
4 Spec. Coupe...1.270|}5 Con. Phaeton..1.310 | F Ww.) 809.50 5 Sedan (6 Dem LIN a a : 
4Con. Cp. Rdst.1/310/5 Spt. Phaeton. .1,390 : Business Cou wood wheels, 2 a a WwW. B. 
BUICK—S-ceyl. 126 W. B, ore 825 5 Sedan olameee™* 878 2Con. Road (R.S} |5 Con Victoria 
Models 32-80 ” Le Baron . 4,600' Weterhouse ,..5,900 
2-4 Coupe (R.8.) |, Wheels, 2 F. W.) .875 2 Coupe '5 Con. Sedan 
5 Vic. Trav. Cp.1,540/5 Sedan ........ 1,570 (5 wire or wood '§ Sedan (disc ‘Dink rich) 5.000 Dietrich o 6.400 
BUICK—8-cyl. 124 W. B. whose, B, 58.). 630), weeem, B. M.).-685 s couse, "15 Spt. Berline, | * 
Models 32-90 6 Sedan (5 Dem }2-¢ Con. Coupe Judkins ....,.§,100 Dietrich 6,500 
wood wheels, | (5 wire or wood 2 Coupe (R.8.) \2 Spt. Roadster, 
7 Spt. Phaeton. .1,675'5 Club Sedan....1,820 R. M.) .. .. 845) wheels, R. M.). .895 Dietrich 5,150'. Murphy 6.800 
4C'’try Club Cp.1,740|5 Con, Phaeton. .1,830 5 Sedan (5 \. ire 2-4 Con. Coupe 2 Coupe (RS) oe Brougham 
5 Vic. Coupe....1, 785\7 Sedan ........1,985 wheels, R. M.). .845 (6 wire or wood Judkins $.350' Brunn . 7.000 
4 Con. Cp. Radst.1.805.7 Limousine . 2,055 wheels. 2 F. W.).925 « Berline, Town Brougham, * 
5 Sedan ........1, 805) DODGE—s-cy}. 122 W. B. Judkins 5,700 Willoughby .. .7.100 
c—V- D. K. Models 7 Limousine, '5 Cabriolet (N. C 
CADILLA V-8, Series 355 B. 134 W. B. 2-4 Coupe R. 8 Sedan (6 wire Willoughby ,.5.900 or 8 C) 
se Fisher Bodies (5 wood or wire wheels, 2 F.W.)1,180 : Brunn . 7,200 
oupe . .2,795'2 Roadster ...... 2,895 wheels, R.M.).1,115'5 Coupe (6 wire 4 on . 
5Sten Sedan. ..2'895'2 Con. Co upe .2,945 5 Sedan (5 Dem. } or wood wheels, REO, 08 WwW. B. 
CADILLAC—V-8, Series 255 B, 140 W. B. yess Cae, sesie.d ya S Sedan (8 wire 2Con. Coupe (5 
Fisher Bodies 5 Sedan (8 wire’ | (6 wire or wood ae es oe wire wheels). .1,595 
5 Coupe ...... .2,995'7 Sedan . 3,145 wheels, R. M.)..1,145_ wheels, 2 F.W.).1,220 “ “Oupe Uh) ta 
5 Stan. Phaeton.2,995|5 Spt. Phaeton. .3,245 5 Coupe (5 wire {5 Con. Sedan (5 ° . ‘ . 
5 Spec. Sedan...3,045 7 Imperial ...... 3,295° wheels, R.M.)..1,145) wire wheels, MARMON—8-125. 125 W. B. 
5 Town Sedan. .3,0955 A. W. Phaeton.3,495 2-4 Coupe (R.8.) We MD: vase ong tee De Luxe Models 
5 Spec. Phaeton.3,095 (6 wire or wood 5 Con. Sedan (6 5 pe (6 wae, om 2 Con Conse ‘6 ‘sine 
: ae ; an , wheels, 2 F.W.).1,150' wire wheels, wheels! 4s wire wheels) er 
CADILLAC—YV-%, Series 355 B. 140 W. B. 8 Be . : 2 F. W.) ..... 1.430 2 Coupe (R.S.) (6 
FI Sedan (6 Dem. 2F ) ‘ 
eetwood Bodies wood wheels, 2 wire wheels! .1,545 
& Godan ane -3,395'5 Town Cabrial .4,095 Ww.) . 1,180 MARMON—I6-cyl. 145 W. B. 
own Coupe. . -3,395|7 Town Cabrial. .4,245 [SSEX—6-cyl. 106 W. B. 5 Sedan 5,700'2 Con. Coupe... .5,850 
7Sedan ..... -3,545,7 Lim. Brough. . .4,245 —eN Samtninas 2 Coupe (R.S.)..5,700'7 Sedan ........5,900 
7 Limousine ....3,745 Roadster ........ 425|Sport Roadster., .525 52-dr. Coupe.. .5,800'5 Con. Sedan 5.950 
CADILLAC—V-12, Series 370 B. 134 W. B. Coupe ......... .470| Sedan . ....550 5 Cl. Cpl. Sedan .5,800 7 Limousine » 6,100 
Fisher Bodies ee . 475 Coupe (R S.). coe oe NASH—fi-cyl. 116 W. B. 
2€ c Sport Coupe .510/Cony. Phaeton . 2495 Big Six Models 
sone -- +++ -3,495'2 Roadster ....,. 3,595 De Luxe Coupe...510/De Luxe Sedan. ..590 2 Coupe 777|5 4-dr. Sedan. ... 840 
an. Sedan. .3,595'2 Con. Coupe... .3,645 De Luxe Coach. __515| 5 4-dr. Town 5 2-dr. Con. Sedan 935 
CADILLAC—Y-12. Series 370 B. 140 W. B. ESSEX—6-cyl. 113 W. B. Sedan 825 4 Con. Roadster 895 
Fisher Bodies Standard Series ees a — oe & 
5 Cou cece e 3.00817 8 3 2 Business Coupe.660,/5°2-dr. Sedan (3 ao Cy 
Re eke Siaee oe aces 30 5 Geagh .....<:-. 665; windows)........ 735 | Standard Eight Models : 
5 Spec. Sedan... .3,745 7 Imperial :.3,995 # Coupe +710 2 Geape » OOS ee ee + 
5 Town Sedan. . .3,795.5 A. W. Phaeton 4,195 5 Pass. phaeton, .765 a = CF ee 
5 Spec. Phaeton. 3,795) ESSEX—6-cyl, 113 W. B. ¢Geune 1015), Sedan 1,095 
CADILLAC—V-12. Series 470 B. 146 W. B, Business Coupe...695|Standard Sedan...775 N 1 128 W. , 
Fleetwood Bodies *"* Coach ..++»705'Special Coupe... ..795 . ASH—8-cy lon Elcht Mode) 
5 Be , Town Sedan ..... 745|Special Sedan.... .845 Special Twin Ignition Eig ocere 
dan ., .-4,095'5 Town Cabriol. .4,795 4 Coupe .... .745| Con. Coupe £45 2Coupe ....... 1,270'5 4-dr. Sedan...1,320 
5 Town Coupe... .4,095'7 Town Cabriol. .4,945 5 Phaeton 165 4 Coupe .1,320'5 Victoria 1,395 
OR ink ss e000 4,245|7 Lim, Brough. . .4,945 : , 4Con. Road... .1,395|5 4-dr. Con 
7 Limousine ....4,445 FORD—V-8. 106 W. B. : een 1.475 
CADILLAC—V cee > i Roadster .-460'De Luxe Coupe...975 = j= — | S@GBR ceeseces euen 
—V-16. Series 452 B, 143 W. B. Coupe ....... 1. || 490! Fordor Sedan ....590 NASH—8-eyl. 183 W. B. 
Fisher Bodies NES vo tnee 495| Victoria ..... -600 Advanced Twin Ignition Eight Models 
2Coupe ........4,495\2 Roadster ......4,595 Tudor Sedan ..,.500,Cabriolet . -610 . 4 ar Sedan... 1.595/8 Victoria 1.785 
5 Stan. Sedan... .4,595'2 Con. Coupe... .4,645 De L. eecites ..500/De Luxe Fordor 4 Coupe ' 1'695 5 4-dr. Con — 
CADL —V-16. S a 48: : ‘ a Sport Coupe .....535| Sedan............645 . or 1 795) "18 
—_ Fisher Bediee >=. De L. Phaeton ’ "45!Con. Sedan .......650 4 Con. Ronadster.1,795| Sedan -1,875 
5 Stan. Phaeton.4,695/5 Spt. Phaeton. .4,945 D® & Tudor Sed.550 NASH—S-cyl. 142 W. B. 
5 Spec. Phaeton.4.795'5 a Ww oe: 5.195 FORD—4-cyl. 106 W. B. Ambassador Twin Ignition Eight Models 
ReaGeter ..ccccss 410;De Luxe Coupe... .524 5 4-dr. Sedan... .1,855'7 Sedan 1,955 
PEEnaO~T-M6. Sovion 608 B, 149 W. B. Coupe eae ae . Fordor Sedan.... .540 5 4-dr. Brough. .1,855!7 Limousine 2,055 
aeton . . 445) Victoria ......... 550 aoa ” , 
5 Sedan ... ..5,095'5 Town Cabriol. .5,795 Tudor Sedan...,.450'Cabriolet ... . 560 ee ae. es 
5 Town Coupe. ./5.095 7 Town Cabriol,.5.945 De L. Roadster. ..450!De Luxe Fordor 
7 Sedan . ..5.245'7 Lim, Brough.. .5.945 Sport Coupe .....485| Sedan... 595 2-dr. Sedan -875'4-dr. Sedan . 955 
7 Tceeies” [a De L. Phaeton...495 Con. Sedan ...... 600 Bus. Coupe ...... 875|Con. Roadster 955 
De Luxe Tudor Sport Coupe .925| Patrician Sedan ..990 
CHEVROLET—4-cyl. 109 W. B. Sedan..... . 500) OLDSMOBILE—4-cyl. 11642 W. B. 
Roadster asieg $45/De Luxe Coach. ..515 FRANKLIN—6-cyl. 132 W. B. . L-82 Models j 
rt Roadster...485\Sport Coupe .535 Supercbarged Airman ¢ "mR 
Standard Coupe..490|5 Coupe ........- 575 5 Sedan ....... 2,345' Vic. Brougham. 2 445 oe Gedes + ae. fetes i 
Coupe (5 win.)...490'Sedan .......22... 590 Coupe ....... »-2,84517 Sedan ........2,545 ode, cobs. *** + nasi matricion Sedan 1090 
Phaeton ......... 495'Cabriolet ........595 Con. Coupe ....2,390' Speedster (wire pers Loupe ’ ecerclan ane 
Se 495 Special Sedan ...615 Club Brougham. 2.395! wheels) ...... 2545 PACKARD—#-cyl. 12734 W. B. 
De Luxe Coupe...510'Landau Phaeton. .625 Oxofrd Sedan..2,395|Limousine ..... 2,695 Light Eight 
CHRYSLER—6-cyl. 116 W. B. FRANKLIN—1I2-cyl. 144 W. B. 5 Sedan ... .1,895/2-4 Coupe Road. .1,940 
2 Business Coupe 5 Sedan (5 wire or 5 Sedan. ....,. 3.8857 Sedan ...... 3.985 5 Coupe Sedan. .1,940/2-4 Coupe 5,940 
(5 wires or wood wheels),..895 Club Brougham.3,885 7 Limousine 4185 . ee , 
wood wheels). ..865'5 Phaeton (5 GRAHAM—6-eyl. 113 W. B. ee Sandra Fight W. B. 
2-4 Roadster(R.8.) wire wheels).,,.915 Town Sed.(2 win.)680\Sedan (3 win.)..,710 Sranes “8 F 
(5 wire or }2-4 Con. Coupe GRAHAM—6-cyl. (1933) 118 W. B. 5Sedan ......+4- sreceenoencs 350 
2 Wood wheels) ..885| (R.S.) (5 wire or Coupe .. 825 4 Coupe (R.S.)...875 PACKARD—8-cyl. 136'4 W. B 
~4 Coupe (R.8.) wood wheels)...935 5 Sedan "875 Con. Coune Standard Eight 
aes aeal® Con. Sedan (6 1 «R. 8.) +++-895 7 Touring ..... 2,700'5 Club Sedan.....2,975 
a See eee GRAHAM—8-cyl. 123 W. B. 2-4 Coupe ..... 2,795| 7 Sedan . 3,035 
, Bs Standard 4 Phaeton 2,850'5 Spt Phaeton . .3.150 
CHRYSLER—8-cyl. 125 W. B, 2 Coupe 5.4 Coupe (R.S.).,.975 2-4 Coupe Road.2,850 < codee Limou. .3,185 
2-4 Coupe (R.S.) \2-4 Con. Coupe 5 Sedan ml 5 Sedan ....... 2.885 5 Con. Victoria. .3.295 
(5 wire or wood | (R.S.) (5 wire or GRAHAM—3- cyl, 123 W. B. eS 2.945 5 Con. Sedan 3.450 
wheels ..... 1,435! wood wheels).1,495 De Luxe PACKARD—S-cyl. 14244 W. B. 
5 Coupe (5 wire or |5 Con. Sedan (6 2 Coupe 1,000;4 Coupe (R.S.)..1,050 De Luxe Eight 
wood wheels). 1,475) wire or wood 5 Sedan ...1,050'4 Con. Coupe...1,070 2-4 Coupe ...... 3,350'7 Touring ...... 3,595 
5 Sedan (5 wire or | wheels) .......1,695 HUDSON—8-cy!. 119 W. B. 5 Sedan . ..3.445/5 Club Sedan ...3,595 
wood wheels).1,475.5 Town Car Standard Series 2-4 Coupe Road .3,450'4 Spt. Phaeton. .3,790 . 
wire wheels). .3,975 . . or, 4 Phaeton ...... 3,490'5 Con. Victoria. .4,025 < 
= Business Coupe. 995'Standard Sedan. 1,09, 3 . 
CHRYSLER IMPERIAL—#-cyl. 135 W. B. Coach ......... 1,025)Special Coupe.,.1,195 5 Coupe ........3.550'5 Con, Sedan ...4,095 
2-4 Coupe (R.S.) .../5 Con Sedan (6 4 Coupe ....,,.1,045,Con. Coupe... .1,195 PACKARD—8-cyl. 14714 W. B. 
(5 wire or wood | wire or wood Town Sedan... .1,050! De Luxe Eight 
wheels) -..1925' wheels) .......2,195 HUDSON—8-cyl. 126 W. B, POG scscaaci 3,695|7 Sedan Limou..3.895 
5 Sedan (5 wire or Sterling Series ‘ —_ 
wood wheels)..1,945 Sur. Sedan..... 1,275, Special Sedan, ,.1,205 (Recent price changes in bold face) 
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flow that has marked the experience 
of most other makes,” stated Mr. 


Miller. “At the present rate, August 
will be a better month for us in 
Chicago than July, and our dealers | 
are optimistic. The effect of zen- 
eral improvement has not been the 
direct reason for improvement in 
our sales. It has not as yet caused 
real buying of automobiles, but busi- 
ness has started up in an impressive 








| provement, particularly in the rural 
districts of the Chicago area, but 
as yet no marked buying-as a re- 
sult of this better sentiment.” He 
added that “conditions alone have 


held automobile sales from march- 
ling steadily forward, and now that 
conditions are getting better, our 
| dealers may be expected to increase 
| their sales.” 





CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 


NEWS BRING RESULTS 


manner and before long it should | 
benefit the sales of automobiles. 
The used-car movement has been 
fine and our dealers also report a} 
good service volume.” 

The Ford official noted “an im- 


PACKARD—Twin Six. 142% W. B. 











2-4 Coupe ..... 4,150;}5 Club Sedan... .4,395 
5 Sedan 4,245\7 Touring 4,395 
2-4 Coupe Road.4,250\4 4Spt. Phaeton. .4 590 
4 Phaeton - 4.2905 Con. Victoria. . 4.825 
5 Coupe ........ 4.350 5 Con. Sedan 4,895 
PACKARD—Twin Six. 147'¢ W. B. 
WGN. cnceaets 4,495\7 Sedan Limou. .4,695 
PACKARD—S-cyl. 142%-ltite W. B. 
De Luxe Custom Models 
Sp. Phaeton Sedan Limou .. .6,750 
(Dietrich) 5.700 A. W. Broughamé,750 
Stationary Coupe Sport Sedan 6.750 
(Dietrich) 5,800 Cabriolet Sedan 
Con. Roadster Limousine . 6.750 
(Dietrich) ...5,950 A. W. Town Car6.750 
Con. Victoria A. W. Cabriolet.6,750 
(Dietrich) ...6,050'A. W. Town Car 
Con. Sedan Landaulet «+ 7,150 
(Dietrich) ...6150 A. W. Laudaulet. 7,150 
W. Sport \A. W. Sport 
Cabriolet --6,.750, Landaulet ....7,150 
PACKARD—Twin Six. J42%-1451¢ W. B. 
Custom Models 
Sport Phaeton Con. Sedan 
(Dietrich) 6,500 Dietrich: . 6,950 
Stationary Coupe A. W. Town Car.7 550 
(Dietrich: -.6,600A. W. Cabriolet.7,550 
Con. Roadster A. W. Town Car 
(Dietrich) ...6,750 Lendaulet 7.950 
Con. Victoria A. W. Landaulet 7,950 
(Dietrich) . 6,850 
PIERCE-ARROW—M. 153 W. B 
5 Cl. Brougham. 2,850'5 Club Sedan 3 150 
BEN 6éccuns 2,985'5 Tourer . 3,150 
4 Coupe 29855 Club Berline 3.350 
4 Con. Coupe 5 Spt. Phaeton. .3,350 
Roadster ..3,100 5 Con. Sedan 3.450 
PIERCE.ARROW—4. 142 W. B. 
7 Sedan ..3,185,\7 En. Dr 
7 Tourer .. 3.450 Limousine . 3,450 
PIERCE-ARROW—5%. 157 W. B. 
5 Cl. Brougham .3,650 5 Club Sedan 3.950 
DEK vesseoe 3.785'5 Tourer 3,950 
4 Coupe. .-3,785 5 Club Berline 4.150 
4 Con. Coupe 5 Spt. Phaeton. 4150 
Roadster ..3,900 5 Con. Sedan 4,250 
PIERCE-ARROW—53. i422 W. SOB. 
TOO cecnsse 3.985 7 Fn. Dr 
7 Tourer 4.250, Limousine 4,250 
PIERCE-ARROW—52. 112 W. B. 
5 Sedan -+++-4,295'5 Club Berline .. 4,600 
5 Club Sedan ...4,400 
PIERCE-ARROW—52 14, UW. OBB. 
TOE  ossincas 4.5357 En. Dr 
Limousine - 4,800 
PIERCE-ARROW—5I. 4g OW. OB. 
Custom Models 
Con. Victoria En. Dr. Limousine 
(Le Baron) 5,200 (Le Baron: 6,200 
Coupe ‘Le Baron) Town Brougham 
(metal back).5.300 (Brunn) - 6,700 
Coupe (Le Baron) Town Car 
(leather back) .5,600 (Brunn) 6,700 
Club Sedan Town Cabriolet 
(Le Baron). ..5,700 ‘Brunn: 7.200 
Con. Sedan En. Dr. Lim 
(Le Baron) 5,700 Brougham 
Con. Sedan (Brunni ,.... 7,200 
(Le Baron) 6,100 
PLYMOUTH—4-cyl, 112 W. B. 
Bus. Roadster 495|Coupe (R §S.) 610 
Bus. Coupe 565\4-dr. 3 win. Sedan.635 
5 2-dr. Sedan 575'Con. Coupe 645 
Spt. Roadster 7 Sedan (121-in 
(R. 8.). ee) SS SY sees 725 
Spt. Phaeton 595'Con. Sedan 785 
PLYMOUTH—4-cyl. 130 0. A. 
Thrift Models 
5 2-dr. Sedan 495\5 4-dr. Sedan 575 
PONTIAC—6-cyl. 114 W. B. 
2 Stan. Coupe... .6235)54-dr. Sedan 
5 2-dr. Sedan 645'2 Con. Coupe 
4Coupe (R. 8.)..715.5 Custom Sedan 305 
PONTIAC—V-%. 117 W. B. 
2 Stand Coupe 845|Con. Coupe 945 
2 Dr. Sedan.. 845\4 Dr. Sedan... 945 
4 Coupe (R. S.!'..925' Custom Sedan. .1.025 
REO—MODEL S—II7 W. B. 
Flying Cloud 
5 Stan Sedan....995 Stan. Convertible 
Coupe ..... e 995! Coupe 1,045 
REO—8-25. K-evl 125 W. B. 
Coupe .1,565| Sedan 1,565 
Victoria . 1,565) 

REO ROYALE—S-cyl. 131 W. B. 
Sedan Victoria 1,7%5|Coupe .......... 1,785 
REO ROYALE—s-cyl. 155 W. B. 
Custom Models 
Sedan . .2,445'Con. Coupe . 2,445 

Coupe . 2,445 
ROCKNE—6-65. 6-cyl. 110 W. B. 
Standard Models 
2 Coupe .585/5 Sedan 635 
Coach 595'\Conv. Roadster 675 
4 Coupe ..620'Conv. Sedan .695 
ROCKNE—6-65. 6-cyl. 110 W. B. 
De Luxe Models 
2 Coupe ..630\5 Sedan. 680 
Coach ..640 Cony. Roadster 720 
4 Coupe .665'Cony. Sedan 740 
ROCKNE—6-75. 6-cyl. 114 W. B. 
Standard Models 
2 Coupe geet GEE -ccccccacs 735 
4 Coupe 720 
ROCKNE—6-75. 6-cyl. 114 W. B. 
De Luxe Models 
2 Coupe - -2730'5 Bedan .ecccces: 780 
4 Coupe 765 
STUDEBAKER—6-cyl. 117 W. B. 
2 Coupe . -840'4 Regal Coupe .995 
SOOM ccccevess 890'5 Regal St. Regis 
5 St. Regis Brougham . 1,020 
Brougham .,...915|5 Regal Sedan. .1,020 
SMD k6asscnen 915\4 Regal Con 
4Con. Roadster..915| Roadster ..,..1,020 
2 Regal Coupe ..945\5 Regal Con, 
5 Con. Sedan ..,.985| Sedan o+000+,090 





STUDEBAKER—#-cyl, 117 W. B 


Dictator Models 

2 Coupe 980 4 Regal og 1,136 
4 Coupe 1,050'5 Rega) St. Regis 
5 St. Regis Brougham 1,355 

Brougham 1,050 5 Regal Sedan 1,155 
5 Sedan 1,050 4 Regal Con 
4Con Roadstr.1,050' Roadster 1,155 
2 Rega! Coupe. .1,085 5 Regal Con. 

5 Cen. Sedan ..1,125) Sedan .......1,230 
STUDEBAKER—4#-cyl. 125 W. B. 
Commander Models 
4 Coupe 1,350'5 Regal Sedan ..1,550 

4 Con. Roadster. 1,445\4 Regal Con 
5 Sedan 1,445| Roadster 1.550 
5 St. Regis 15 Con, Sedan 1,560 
Broveham 1.445 5 Regal Con 
4 Regal Coupe. .1.455, Sedan ........1,666 
5 Regal St. Regis | 
Brougham 1,550 
STUDEBAKER—S-cyl. 155 W. B. 
President Models 
4 Coupe 1,690 4 State Con 
5 St. Regis | Roadster 1.856 
Brougham 1,750 5 Con. Sedan 1,880 
5 Sedan 1,750; 7 Sedan - 1,890 
4Con. Roadster.1,750 5 State Con 
4 State Coupe ..1,795' Sedan .1,985 
5 State St. Regis 7 Limousine 1,990 
Brougham 1,8455'7 State Sedan 1,995 
) State Sedan..1,855\7 State Limous. 2,095 
STUTZ—AS-cyl, 13449 W. B. 
LAA Series 
5 Coupe .1,895|Club Sedan 1,895 
5 Sedan 1,895|Cab Coupe 2.105 
2 Coupe 1,895! 
DV-32 Custom Series 
SV-16 Challenger Series 
5 Coupe 2.395|/Club Sedan . .2,780 
5 Sedan .2,680'/Cab. Coupe 2.820 
2 Coupe 2,680 Torpedo “ae 
2 Speedster 2.780' ster . 2,880 
STUTZ—S cyl. 134%¢ W. B. 
SV-16 Custom 
5 Coupe 2,695\Cab, Coupe 3.195 
5 Sedan 2,995|Torpedo Speed. .3.195 
2 Coupe 2,995\4 Speedster 
2 Speedster 3.095 ( TC) 3.795 
Club Sedan $095 5 Weymann 
Versailles 4,585 
STUTZ—8 cyl. 154'% W. B. 
DV-32 Challenger Series 
5 Coupe 3,095}2 Speedster +.4K0 
5 Sedan 3,380'Cab. Coupe.. 3,580 
2 Coupe . 3,380) Torpedo 
Club Sedan .3,480' Speedster ,...3 4,580 
STUTZ—R8 cyl. 14449 W. B. 
DV-3% Custom 
5 Coupe $.395'4 Speedster 
5 Sedan oe (T C) 4,495 
2 Coupe . .3,695)5 Weymann Ver- 
2 Speedster. 5798 sailles 5.085 
Club Sedan 3.795'Super Bearcat 
Cab. Coupe 3.895) (116 W B.) 5.895 
Bearcat 3.895! 
STUTZ—S cyl. 145 W. B. 
SV.'6 Challenger Series 
5 Sedan 3,095'Cab. Coupe 4.345 
7 Sedan 3.145|5 Con. Sedan 3.395 
7 Limousine 3,345) 
STUTZ—8 cyl. 145 W. B. 
DV-32 Challenger 
5 Sedan 3.795|Cab. Coupe 4.045 
7 Sedan 3.84515 Con. Sedan 4,005 
7 Limousine 4,045 
STUTZ—# cv). 145 W. B. 
SV-16 Custom Series 
5 Sedan .3,410\|5 Weymann 
7 Sedan 3.460, Monte Carlo. . 4.895 
7 Limousine 3,660'6 Bro Limousine 
Cab Coupe 3,660, (Le Baron) 4,905 
5 Con. Sedan 3,710'6 Sed Limousine 
7 Speedster 3.895 (Le Baron).. 4,998 
5 Sedan 7 Sed. Limousine 
(Le Baron) 4,595 (Le Baron) 4.995 
5 Weymann |7 Town car 
Chaumont 4,745 (Le Baron; 5,495 
6 Brougham {5 Weymann 
(Le Baron’ ..4,795 Monte Carlo 
6 Sedan (Aluminum) . .5,885 
(Le Baron) 4,795 
STUTZ—S cyl. 145 W. B. 
DV-32 Customs Series 
5 Sedan 4,110/5 Weymann 
7 Sedan 4,160' Monte Carlo. .5.495 
7 Limousine .4,360'6 Sedan Lim 
Cab. Coupe 4.360, ‘Le Baron) 5.005 
5 Con Sedan 4.410 6 Bro. Limousine 
7 Speedster 4.505! ‘Le Baron) 5,686 
5 Sedan {7 Sed. Limousine 
(Le Baron) 5.295 (Le Baron: ..5,606 
5 Weymann i7 Town Car 
Chaumont 5.445) (Le. Baron), . .6,195 
6 Brougham '5 Weymann 
Le Baron 5.495' Monte Carlo 
6 Sedan | (Aluminum), .6,595 
(Le Baron 5.495 
WILLYS-OVERLAND—€-cyl. 118 W. B. 
Series 6-90A 
2 Roadster . $35,4 Custom Sport 
4 Roadster 585! Roadster 705 
2 Coupe 650'5 Stand Sedan 14€ 
Standard Coach .650\5 Custom Sedan 17170 
4Custom Coupe 715, 
WILLYS-OVERLAND—8-cyl. 121 W B 
Series 88-%A 
2 Coupe .¥55|4 Custom Coupe : o5¢ 
5 Sedan 995'5 Custom Sedan.},155 
WILLYS KNIGHT—6-cyl. 121 W.B 
Series 66-E 
S Gomtons Getem a oick scincicacsi 1,420 
*Over-all length of chassis imaterd of 


wheel base. 
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On the Other Hand 


COTTON SPINDLES ACTIVE 

Washington, Sept. 22.—According 
to preliminary census figures, 31,- 
643,898 cotton spinning § spindles 
were in place in the United States 
on August 31, of which 22,022,490 
were operated at some time during 
the month, compared with 19,758,- 
252 for July and 25,630,136 for | 
August, 1931. 

Aggregate number of active spin- | 
die hours reported for the month 
was 5,539,006,107. During August 
the normal time of operation was 
twenty-seven days, compared with 
twenty-five for July. 

Based on an activity of 8.96) 
hours a day, the average number of 





Cumulative Ne ew Commercial Car Registration Statistics, 


| worsted 


' 

jer 
ithe replacement value. 
weeks ago asking prices were 


spindles 


This compares with 51.5 per 
for July and 81.6 for August. 


month was 175. 


IMPROVEMENT 


Boston, Sept. 22.—Activity 
yarn market 


better. 
and are steadily 


few 
only just that, 


at present the ma- 





operated during August 
was 22,896,024, or at 72.4 per cent. 
of capacity on a single shift basis. 
cent. 
The 
average number of active spindle 
hours per spindle in place for the 


in the | 
shows little 
| change and the price situation is | 
Current quotations are firm- 
approaching 
Whereas a 


jority of the dealers at least are! affected. The mill recently has been 


obtaining a better return for yarns. 
A number of cases have been re- 
ported where orders have been re- 
fused when bids below the current 
market were offered. 


PLAN $800,000 PROJECTS 


Pittsburgh, Sept. 22—The Gulf 
Refining Company announces 
$800,000 construction program at 
Washington, D. C., and Staten 
Island, N. Y. A 


projects. 


1,200 GET WAGE INCREASE 
| Newberry, S. C., Sept. 
| Newberry cotton mill has resumed 
|a five-day week schedule and has 
| given a 10 per cent. increase-in pay | 
| to operatives. 

Approximately 


1,200 workers are 


$300,000 terminal | 
; and a $500,000 refinery comprise the 


22.—The | 


| much better 


running three days a week. 


RESUME FULL-TIME WORK 

Graniteville, 8S. C., Sept. 22—Tex- 
tile mills here and at Vaucluse and 
Warrenville have resumed full-time 
operation, employing 1,300 opera- 
| tives. 


GAIN IN ACTIVITIES 


Boston, Mass., Sept. 22.—Labor 
Commissioner Smith reports gen- 
eral improvement in employment 
and pay roll earnings in,manufac- 
turing establishments in’ the state 
during August, particularly as far 
as textiles and shoe industry are 
concerned. Lowell, Fall River, New 
Bedford and Lawrence all reported 
conditions. 

Records indicate gains made are 
more than seasonal. Employment 





increased 12.3 per cent. from low 
point reached in July and amount 
paid in wages was 13.7 per cent. 
greater, There was net gain of 15,- 
844 in wage earners and pay roil 
increases amounted to $300,929. 

SYRACUSE PAY ROLLS UP 

Syracuse, N. ¥., Sept. 22—Twenty- 
two major industries in Syracuse re- 
port 10 per cent. increase in pay 
rolls for the first week in Septem- 
ber, aS compared with the first week 
in August, according to the Cham- 
ber of Commerce. 


TEXTILE MILLS REOPEN 

Belding, Mich., Sept. 22.—The 
Belding Textile Mills, Inc., will be 
opened this week, employing 200 
workers. Output of the hosiery fac- 
tory is sold up to April 1, 1933. The 
working schedule will be twenty-two 
hours a day. 





August, 1932 


Figures in this table are from R. L. Polk & Co. of Detroit, with the exception of Iinois, which are supplied by the Robinson Advertising Service, Springfield, Ul., and New Jersey, which 
are furnished by the New Jersey Motor List Co., New Car Division, Trenton, N. J. Metropolitan district figures compiled by Sherlock & Arnold are included in New York state total. 
Readers desiring county, city or town lists, or lists of owner sin any given section, may obtain these by addressing any of these three companies. Some of this data has been published 


previously, but it is given here complete for the comvenience of our subscribers. 
In this table 31 states and the District of Columbia. 


Returns for today: California, Connecticut, lowa, Louisiana, Missouri, 








States 





Autocar 








Commercial car figures do not include buses. 


Island, Virginia and Washington 


Diamond-T 









Pierce- Arrow 


Internationa 
Republic 























































































































Studebaker 































































































New Hampshire, New Jersey, New Mexico, Ohio, Pennsylvania, Rhode 








States 


Overland 


Willys- 























































Arkansas | |} HH tT | 50! 2| De ee ee Ba Caen 1} 123/Arkansas 
California | 4 277 1 32| 2 534 22 4,8 1} 1 _i4 3| 1] 26| 8| 5) —Ss21,~S=«O84|Callifornia 
Connecticut os i 4 76 1 13 | 3 65 9 1 21 | 4 8! 1} 1| ~~ 2) 210/Connecticut 
Delaware | | | ae Le Lee . s.. 4 | id | 40\Delaware 
Florida | | __—62 2] rn ] 5| | | | | | | | 8} 168\Florida 
Idaho -~—*&Y 25 2| 41 1 9} | 1| | 2| | 1; 82\Idaho 
Illinois | So ~} 178 16) 27 | 1) ‘186 21 | 2~—=«Y | 3) 2) | | 12} 3] 3}. 10; 52i|Mlinois 
Indiana 433) 3} 52] 4, #178; 22 35 68 | 1 9] j ij 49) 2) 7; 8) 562\Indiana 
Iowa 128 6 9} 1} (115 4 1 31 | i 7 | 3 ae | 2; -319/lowa — 
Kansas | l 81 6 ~—S2| ) 105 9| 7 2 | 2) 2| | 4) ij 5) 237\Kansas 
Louisiana «|. — | 68. a i] ~ 58 4 ee ee ig | 2) | | eee 2|  +147\Louisiana 
Maryland | 4| 5; +65) 4 ~+«.204 1| 88 4) 1| 25) | a 1] 2) 1| l| 3) 233|Maryland 
Michigan | n {151 2; ~—«204 5| 253! 15| ‘1 30) | 1 2 5] | [18 4) 6; 512\Michigan 
Minnesota ‘| | 161 8 16 | 4) 215) 5| 2| 48, | 1] 10) | | 10) 2 3) 485|/Minnesota 
Missouri 7 | 249 9) 25 | 5) 261 28 i 53 | 10) 1} 6 8|  656|Missouri 
Montana | ) | 37 © 5] 1 39). —~St« am 31) i aoe | | 2) 1] 5) 136Montana 
New Hamp. | ro ae [| ms..6hlCU ee 3 1] | 2| 1| | 2°” ~—C—«S:sti‘(is«‘i«C New Hamp 
New Jersey | 4 4 223 4 29 | 6 224 29 i3 62 | 2| 19) 6] 10) 1| 1) 18| _655|New Jersey _ 
N. Mexico | #| a.C~=<SSéi‘i‘C;sQS;S ~~ 30 ”6hCUrYCUS | [ 2 oe | a | 1) 65,\N. Mexico 
No. Carolina | | ~ 113 1} +(13{ 1; ‘151) 4| .  — . -s 1; 1| “| | ; 3 9|___304/Ne. Carolina 
North Dakotaj | | 32 1| 6| aa oe | 24 | | l { 1) | 2| | 110.No. Dakota 
Ohio . - | —_ 9 46 | 3,368 16 li; «62 | 5 3) 8 1] 8,2 3 30|  —«*797 Ohio 
Pennsylvania | 6 7415 8 95] S| 572) 25; 9} 1077 &«2;93, i ij 30 §63| §=622] ie 5 12)” 19| ~ 1378/Pennsylvania 
Rhode Island | _ : 19 iC z, a3 a ii[,'/ e «fy. f a i a | 62\Rhode Island 
So. Carolina | oe ae oe ee | so #2) | 3s} 4 7 et | 2) | 1| 2| 79)/So. Carolina 
5. Dakota | "33 2 7] 22 i4, | | 1 1 1] 69|S. Dakota _ 
Utah —-_ cd” a he? ~ 24 ~ 1] a i | | | 1 | | 56\Utah 
Virginia {1 137 of 2; «123 6 1 11) a. rs [ 1] 2 1 1|-292\Virginia 
Washington [ 67 ae 7 90 4] 1 36 | 1 4 | 5 7 224/Washington 
West Virginia | 60 104 | 6 | 2  12| -_ * = . - 1 3| 4| 160|W. Virginia 
Wisconsin | | tea i, 2 2) «145 11| | 33) | 3| 8| | | 8| 5| 7|___383|Wisconsin 
Dist. of Col. | 11 21 3) 2 63) | 0| __119|Dist. of Col. 
Totals { 35 20 3314 92, 475] 49' 4304 279 89, 831 4| 45 9 158 6 38{ 193 44 56 193! 10234 Totals 
Arkansas, 1931] _ 100 7| 1; 118) | 11) | 3| , | | | _| 2} 242\Ark., 1931 
California, 31] 8 7 440. 8 66; 44 «928 36,  #«+| «48; ~ °# JY “15 50) 8 2] 18 11| 12; «69 _~=S«d1'731/Cal., 1931 
Conn, 1931 | 3,5 11 ¥ 24, «lj so 16 ; 2 ij 4 22 2 sj; oy )hCOUté«C 5|  503\Conn., 1931 __ 
Delaware, 1931] 1 1,39 z | . —_ wi l 13) | | 3! | { ] 1| 1|__ 103|\Delaware, ’31 
Florida, 1931 | | 118 2| | 205, | 2} | 4) 3} | yi 1| 2) 340/Florida, 1931 
Idaho, 1931 | "57 6} | #88 6 4 | 4 | 1| 2) 1; -:169\Idaho, 1931 
Mllinois, 1931 | 1| 1,361, —Ss31j_—S*i—ié‘i SSCS [93] i 8) 13) 4 2| a 7|____26|__1079/MMlinois, 1931 
Indiana, 1931 | 8 454 13 39 | | 371, ~=—«-6 71 j 1 9 4] 12| 13 13) 1035|Indiana, 1931 
lowa, 1931 | a a | 8 17] a 64 | 2| 14 | 20 1 4, —S«3|_~SCé«OS 9G Wowaa, 1931 
Kansas, 1931 |_ 154 7 +16), “| 4) #6; 25 | i | 3} os} Sd 4| 3|___371/Kansas, 1931 
Louisiana, 31 2 184 1 25 | 199 4+ 47| | 1 7 | 1 8) | 1 480' Louisiana, ’31 
Maryland, 31] 3) 3, 163 ~=©6 18 | 3; 141; ~—Ss23| —3a~—=«—“‘i‘dT”*~éitSSCOC;<‘i :*é‘i‘iazH|:C;C*éd | ry 1| 32). + 471|Maryland, ’31 
Michigan, 1931] ae “1 24} 4 ~«338'~—Ss«20| | 14 3] a | 1, 1| 3| 7| 616|Michigan, *31 
Minnesota, ‘31, — | oor 7 21| 2]. +289, + ~&=©17| l 70 2] 5| | a 2] | 11) 2) 10] 3|_682/Minn., 1931 
Missouri, 1931] sis] S481 S19 a ae ae ; 83 | wo | 4 c | 98 10; 14 ~~ 10| 1076) Missouri, ’31 
Montana, = == a 5] ~ 9s yy wm if 1] | 2. 2 1; 168/Montana, °31 
N. ee 31] 2 32 3 3] 72 . .- 2 4 oa c | 2a 1 | 130\N. BL, "31 
N. Jersey, ‘31[ 9, ~Ss«8]~—S—298]Ssa 41| 6] 524, 98) +#+«| #6 “> 40 a 1 5] ill|_—«d#G 5.3 TTTIN. Fersey, “31 
N. Mexico, ’ a pe 1 46 1 3| 60 1 12 | 3 | 1) 1| ___129|N. Mexico, ’31 
N. Ca’lina, "31 | 260 7 62 lj 24i| 7| , - 1| 2) 6 | |i 4| 5|_570\N. Ca’lina,’31 
N. Dakota, ‘31 | eer ees 4] | 26 33), —t«*YdS | cio 4  __|_ 86\N. Dakota,’31 
Ohio, 1931 [2 “6-304 iT wa St a ws Te | 3 35 1 9| 11,15 15| 25] _——«998|Ohio, 1931 
Penn., 1931 | __-23 31 —«589,~—S—«a]sS (siéia2‘]Ssi«é‘i)Cs«éiS|C i6 it) @ tt 8 ll 23] —«17|—S—«3| 44] 55] -2269/Penn., 1931 
Rhode Ist, 31] x ee ee oe eee li wer —_— eae 11|" ees 3; 1 3) 180/Rhode Isl.,’31 
S. a eu Sa en ae 1 ia... 6| |  1e0 3| 5| | | 1 | | 2 | 2; __:253'S. Ca'lina,’31 
§. Dakota, 931] ee a ee 5; SCSC=~sSti<CS;7«S ST j 9 | ‘ { 4! 1! 1) oe 
Utah, 1931 is es ae ee, 32 4] 9 | | | | | 1| 1| 1 71|\Utah, 1931 
Virginia, 1931] ..| 1 285 1 20 | 2 280 q 39] | | 3| | 27 6 '__9|__ 645|Virginia, "31 
Wash., iasi te 12] “aa a ; 3 Sees | 11 6| 3| 18|  478|Wash., 1931 
West Va. Sif 1| 4) +1277 °& «+&Jf| 22] ~) 242) 11] ] 23) | l | 10) | | 2) 1 6 9| __359/West Va., "31 
Wisconsin, “31[ | SSS 16) 3) | 22 tof | 7 | 4| | 10) 4| 4] __—:19 4| 22 9|__ 660/Wis., 1931 
Dist. of Col. | : 1 | | | _ 183|D. of C., 1931 
67, 7785) 445 *| 1200) 16| 176 5} 411) 34 57{ 184! 142) 184) 346| 17921) Totals, ’31 


Totals, 1931 | 53 83 
“Combined with Brockway, 


183, 6T74| 
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Production -- Engineering -- 


No. 9 Completing Generato 





Rochester, 
N. Y., now have on the market 2 
new machine for rough and finish 
cutting differential gears and pin- 
ions, 


The Gleason Works, 


This new No. 9 completing gener- 
ator completes the roughing and 
finishing operations on the one ma- 
chine. Both of these operations were 
formerly done on separate machines. 

Roughing out the teeth is accom- 
plished with an inserted formed 
blade cutter, while the finish cutting 


is done by the true generating 
method using two reciprocating 
tools. 


All power driven shafts on the 
roughing, finishing and main ma- 
chine drives are mounted on anti- 
friction bearings. Spiral bevel gears 
are used throughout. 

This machine completes the two 
operations necessary to cut a bevel 
gear: (1) rough cutting the teeth, 
(2) finish cutting the teeth. 

The machine is loaded manually 
by placing a blank on the spindle 
in the uppermost or loading station. 
The blank is automatically secured 
in place and the turret advances 
it to the roughing station. 

The blank is next roughed and, 
when this operation is completed, 
the turret advances to an interme- 
diate station, then to the finishing 
station. 

After finish cutting the turret 
advances the pinion to the loading 
station, where it is automatically re- 
leased and manually removed. 

After the machine has completed 
its first cycle, the operation is con- 
tinuous and as each spindle arrives 
at the loading station, a finished 
gear or pinion is removed and a 
blank is loaded, while the cutting 
is in progress at the other two sta- 
tions. Thus, one finished gear or 
pinion is obtained for every 90 de- 
grees of index of the turret drum. 

The machine is arranged to pre- 
vent the completed gear or pinion 
which has arrived at the loading 
station from proceeding through 
the cutting cycle a second time. 

The roughing center is fed into 
the blank traveling at right angles 
to the root line. This is controlled 
by a hardened positive cam. The 
cutter is withdrawn and the blank 
indexed to the next tooth until the 
blank is completely roughed. 

The cutter spindle is mounted ver- 
tically on anti-friction bearings 
with a large balance wheel to ob- 
tain smoothness of cut. It is driven 
by a pair of spiral bevel gears. The 
cutting speed can be 


change gears. The whole unit 
mounted in a large cross rail which 
is secured to an upright by a large 
tapered gib and one flat gib. 

The generating motion is divided 
between the tools and the work. 
The relative roll between the tools 
and the work is obtained by a crown 
gear and segment, the latter being 
of suitable pitch angle for the gear 
or pinion being cut. 

A large double-gibbed cradle is 
oscillated in its housing by a cam to 
provide the generating roll. 


As the tools (which represent ad- | 


jacent sides of a tooth in an im- 
aginary crown gear) reciprocate and 
roll through the generating motion, 
they remove the stock from the 
‘Sides of the tooth and develop the 
correct tooth profile, The tools used 


varied from | 
104 to 202 feet per minute through | 
is | 


have the cutting effect of side tools 
| producing a smooth finish on the 
profile of the teeth. The tools are 
withdrawn from the work at the 


top of the roll after each tooth is 
ifinished to permit indexing. 

The tool slides are reciprocated 
by a crank plate. A single large gib 
on each of the tool slides is so ar- 
ranged that its adjustment takes up 
wear in all directions. The bearing 
surfaces of both slides are arranged 
to over-run the slide arms. Tool 
|holders are hardened and ground. 
The driving connections for the 
jtools are arranged for. producing a 
draw cut. On the return stroke a 


provides the necessary clearance be- 
tween the cutting edge of the tool 
and the tooth surface. , 
The feed motion is imparted to 
the tool carriage directly through 
a cam. The tool holders, clapper 
blocks and generator tools are iden- 
tical with those used on other mod- 
ern Gleason straight bevel gear gen- 
| erators. 
An overhead tie between the 
;cradle housing and the turret hous- 
jing is provided to increase the rig- 
idity of the finish cutting unit. 
The turret drum contains four 
| work spindles spaced 90 deg. apart 


ings. The turret drum containing 
by means of a large ring gear at- 
tached to the drum, driven by a 
pinion through a slow start and stop 
mechanism. The turret drum is lo- 
cated in each of the four operating 
positions by means of notched plates 
fastened to the ring gear and a dog 
mounted on the turret housing which 
engages the notched plate. 

The spindle index mechanism is of 
the notched plate type operated by 


gear and segment and indexes the 
spindle at the rouging and finishing 
stations at the same time. 

Each spindle is provided with an 
easily changed notched index plate 
having the same number of notches 
las there are teeth in the pinion be- 
ing cut. Each spindle is bored to 
2.292-inch diameter at the large end 
with '-inch taper per foot and has 
ja hole in the rear large enough to 
provide for a spring chucking 
i/mechanism. 

The turret mechanism contains a 
cam which provides for automatic- 
tightening or loosening the 

A new gear or pinion can be 





| ally 
| work. 


ing the cutting cycle. 

The drive on the machine is ac- 
|complished by four separate motors. 
One 2 h.p. 1,800 r.p.m. motor drives 
the roughing cutter, another 2 h.p. 
| 1,800 r.p.m. drives the finishing tools, 
a 1 h.p. 1,200 r.p.m. motor drives the 
turret index and a 5 h.p. 1200 r.p.m. 
;motor drives the feed of the rough- 
/ing cutter, generating 
and the cutting oi] pump. 


of the generating mechanism, one 
set of change gears is required. 
Cutting times ranging from 3.9 to 
11.3 seconds per tooth are available. 

The roughing cutter is of the cir- 
cular inserted blade type. It has 
thirty-two blades and is approxi+ 





cutter is easily mounted on its spin- 
dle and is held in position with a 


slight mechanical relief movement | 


and mounted on anti-friction bear- | 


the work spindles is indexed 90 deg. | 


the generating roll through a crown | 


placed on the spindle any time dur- | 


machanism | 


For each different feed and speed | 


mately 10% inches in diameter. The | 





large bolt and clamp plate. Sharp- 
ening of the blades is easily accom- 
plished on a machine built for the 
purpose. | 
The shape of the roughing cutter | 
blades is determined by the finished | 
shape of the tooth to be cut and} 
the maximum amount of stock is re- 
moved from the blank. This elimi- 
nates the removal of excess stock 
by the finishing tools, which results | we 
in an increased tool life and a high- 
er quality of finished product. 
Cutters are easily changed, and a 


have ‘supplied many 


Factory | | 


Co-operation Between the Dealer 
And Electrical Service Station 


(Continued from Page 3) 


foreign;as not seriously to affect the num- 
countries with producing equipment | ber of car owners which the author- 
| and that market has declined, that|ized service station can bring into 


; . |} a great many folks who were for-|his own place of business. Ther 

79 1)07 : nis | . ’ : ; | a ‘ SS. 1ere 

aes or ot ig merly in the business of “making}need be no argument between the 
rte nl s a ° a c a | things to make things,” must now/authorized service station and the 
ton alter piades have been sharp- | find another job. That is the reason|car dealer on this point. Both of 


ened. eae. 4 ies + amen i \ diakd 
| The tools used for finish cutting | pow be hg pan: sew yetee, & sroni 
are the same as used on other Glea- | 
|son straight bevel gear generators 
of the two-tool type. The number 
of strokes per minute on the tools 
;can be varied from 350 to 6550 
{through change gears. 


to consumer goods. 


sumer advertising campaigns. 


Aer ; claiming the customer’s attention 
eee of ey the ma-/ and clamoring for his dollar. 
chine is automatic. The parts not 3 : 
] | By and large e res Ss € 

reached by the automatic system |,),.°. ree, -" reane = that 
are lubricated by a “one-shot” sys- | “oe consumer can obtain today al- 
‘am manually operated > alate most anything he desires wherever 
| pumps. Both the eukemetio aod tice ;}and whenever he may desire to buy 

: jit. In fact, w ave reac , 
; Manually operated systems. are stage where Hag oe — 
;}equipped with oil filters which in-| oy). y, a. 4 
| aon pure ofl at all times really want to buy anything. As a 
| Chine from the rou ne oid fin- result of intensive merchandising 
| ishing ‘operations avon cam = fon e | methods, the consumer is likely to 
a Soe . 8€\be “sold” long before he really 
pan which is readily accessible for}. : 7 
cleaning | Reeds to buy. 

| 


The machine requires four motors| This is a brief picture of funda- 
as follows: mental business conditions today. If 


One 2 h.p. 1,800 r.p.m. motor for|¥@ Set up the authorized service 
the roughing cutter drive. station against this background, it 


One 2 h.p. 1,800 r.p.m. motor for | can readily be seen that this type 
ithe finishing tool drive. Se Station, with all its advantages, 
One 1 h.p. 1,200 r.p.m. motor for |C@Mnet escape present-day selling 
the turret index drive. conditions and problems. This brief 
One 5 h.p. 1,200 r.p.m. motor for outline likewise explains why the 
the main drive and cutting oil| 4" manufacturer finds it necessary 
pump. to urge his dealers to take ad- 
The electrical control of the ma- | V@Mtage of every possible method for 


| chine is so arranged that the cut- ——— his total volume. 
| ting unit motors must be started} There was a time when the 
| before the feed motor operates. | authorized service station was ‘“ex- 
Protection is provided to stop the |clusive,” was accorded a_ specific 
feed motor if either of the cutter | territory in which to operate. That 
motors stop. | some still prevails to a considerable 
jextent. It was necessary for any 
lone desiring electrical service or 
| electrical parts to go to that station. 
The specialty distributor or the 
authorized service station was main- 
ly a stopping place for certain types 
of merchandise on its way from 
ifactory to customer. Satisfactory 
profits were realized merely from 
the function of storing the goods 
and handing them out over the 
counter on call. Retailers were 
merely store keepers. No real, in- 
|telligent, intensive merchandising 
j} activities were necessary. 
| So far as our own specialized serv- 
lice industry is concerned, we have 
|}reached the point where the term 








REFLECTING UNIT 
BUTTONS 


| 
| 
| 
| 


cap rather than an advantage. The 
word implies that a certain amount 
of business should automatically 
flow into the authorized service sta- 
| tion. 
| true to a limited extent, it is a foun- 


The National Colortype Company | Gation of shifting sand as a basic 
q | business policy. In view of the con- 








i é : 
|is marketing reflecting buttens an 
. od = . - ° s 
— embodying these warning sig- |}. scen that no specialty distributor, 
| nals. The company states that it/no specialty wholesaier, no author- 
|has received letters patent cover- | ized service station, in fact, no busi- 
| ing the principle used in the manu- | "©5S of any kind can long exist or at 
| ¢noture of these buttons least do more than break even, with- 
SECON. /out an aggressive and intelligent 
| This principle is described as be- | ; er . 
; ee ; | merchandising program. 
ing the utilization of all the light | “96 aad : la ae 
| falli ; | In this specialized industry it is 
|falling on the face of the button, . age alin 
linstead of merely emplovi ~ i1r0 longer a case of looking upon 
J pioying only A as a customer for 


| a , the car dealer 
| Portion of the light. | parts only. It is a case of outlining 


It is claimed that these buttons aa ood 
jhave a visibility over far longer! oa’ eee The 
|ranges than where the spherical!" ie ce ms ya 
lussthed af reflecting tha tals is | dealer should be offered a discount 
used These Scene one os on on labor, in addition to his discount 
Pao : im : arts. t is not a case of being 

highway markers to make them on parts. Te st : : : 


: ; able to offer the dealer service and 
Visible at night and are also used on | 


>r 5 . . cS ¢ ) a lav ee > . 
the rear of trucks and other highway | different types of services, but pre- 


vehicles to warn oncoming traffic of ferably upon the whole list of 
their pre Sense. specialized services. It is a case of 
assuring the car dealer of more 


-FREDERICKS ARMATURE | Profit by patronizing the authorized 
HAS COMPLETE Ling | Service station than he could pos- 


|sibly make by setting up his own 
| specialty service department. 


Lock Haven, Pa., Sept. 22.—A It is not a case of the car dealer 
complete line of replacement |losing his identity with the car 
| starter and generator armatures are |owners. Help him to strengthen 


among the products announced by |that identity by letting the service 


“authorized” may even be a handi- | 


Even though that may still be | 


them working together and exerting 


attention has been given|their best efforts could still bring in 
It is one reason} only a.small proportion of the total 
why we have had tremendous con-|amount of service work. 

It is} 
|& prime reason why there are s0/service stations are primarily inter- 
Many new products on the market | 


Only two well-defined types of 
ested in genuine repair parts, the 
car dealer station and the author- 


ized specialty station. This certainly 


| provides a bond of mutual interest. 


|A considerable number of author- 
ized service stations handle so-called 
substitute parts, and this is particu- 
jlarly true in relation to a limited 
{number of mechanical items. A 
|}change in policy is necessary if the 
authorized service station and the 
}car dealer are going to work together 
}on the genuine parts principle. 

The car dealer as a customer of 
the authorized service station re- 
quires a more intelligent proposi- 
tion, a much broader proposition, a 
more conscientious proposition than 
he has been accustomed to receive 
in the past. It is true that the 
present tendency of car dealers to 
secure parts and accessories through 


| their factories may, in some cases, 


mean a decrease in the sales of such 
items for the authorized service 
station. The extent to which such 
isales have decreased, taking the 


j;country as a whole, is surprisingly 


ismall. Even if certain car dealers 
have increased their sales of parts, 
this fact, as previously stated, does 
not in’any way stop the authorized 
service station from actively mer- 
chandising his _ service facilities 
| which, after all, is his most profit- 
| able item to sell, 


PRODUCTION METHOD 
USED ON GREY-ROCK 
BRAKE LINING 


The United States asbestos divi- 
sion of Raybestos-Manhattan, Inc., 
Manheim, Pa., has recently Gisclosed 





| the special process used in making 
| its Grey-Rock Eagle brake lining. 


This pre-treating process gives 
the new Grey-Rock Eagle the chief 
advantages of both woven and 
molded linings. A special compound 
is forced into the asbestos yarn be- 
fore it is woven. The lining thus 
has a woven, flexible structure and 
at the same time is a solid, uniform 





| ditions outlined above, it can readily | 


mass of great density and weight. 

BUYS JUDD-LELAND PLAXT 

Phelps, N. Y., Sept. 22—The Judd 
& Leland Manufacturing Company's 
plant at Clifton Springs, N. Y., has 
been acquired by J. E. Connolly, 
president of the Lawrence Bostwick 
Manufacturing Company of Phelps. 
The Clifton Springs plant manu- 
factures automobile pumps, grease 
guns, check pump leathers and 
pecialties. 


iS 
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BROCKWAY 








|parts on two or three or even four | 


i the Fredericks Armature Manu- | jobs go through his place of busi- 
|facturing Company, here. Wynn |! ness, the actual service work coming 
Fredericks, treasurer of the com-j|to the authorized service station. | 


|pany, and the men in the produc- 
tion and sales departments have 
worked together for years in the 
armature business, 


{of service jobs which can be brought 
| into any individual repair shop, even 
into a car dealer shop, is so limited 


The percentage of the total number | 


TRUCKS 


“Deliver The Goods” Today 
for the most discriminating 
truck users in the country. 


Twenty-three years’ experi- 
ence im the production of 
high-grade motor trucks is 
built inte every Brockway 
chassis. 

Brockway offers unequaled 


value for your truck dollar— 
value that will prove itself by 
years of dependable service. 


Brockway Motor 
Company, Inc. 


Main Office and Factory 


Cortland - - New York 


ae 
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Makers of Vehicles, Parts, Units, Accessories, 
Tires, Fuel, Ete. 


A NEW OPPORTUNITY IN 
THE TRUCK AND BUS FIELD 


Transportation Meeting S. A. E. 
Toronto, October 4, 5, 6 


Never was there such an opportunity for those 
in the truck and bus fields to reach factory 
executives, also bus operators and fleet owners 
all over the country. 


Leading engineers, sales managers and other 
executives in the truck and bus fields, together 
with transportation men of note, will attend 
the Transportation meeting of the S. A. E. 
Copies of Automotive Daily News will be deliv- 
ered to them at the meeting, and thousands of 
others who cannot be there will get copies de- 
livered by mail. 


Your advertising copy in one or more of the 
Transportation issues will come to the atten- 
tion of your prospects at the same time that 
they receive the news of the meeting, including 
the papers to be read, complete commercial car 
registrations and latest news of all other 
branches of the industry. 


Here’s Economy in Advertising 
Issues of Oct. 4, 5 and 6 





Distribution of Issues of 
October 4, 5 and 6 


Distribution of the three issues 52,000 copies 


In addition to the copies to be distributed at the meet- 
ing each day to those in attendance, approximately 
8,000 additional copies per day will go by mail to fleet 
owners, truck dealers and bus operators, The entire 
list of 25,000 names (Machol list) will be used for the 
mail distribution. 

Regular advertising rates apply 
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